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Factors Affect to Consumer Behaviors for Choose of Rental Room

at Lumpini Place Condo Bangna Km.3
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Abstract

The purpose of the research to study (1) The living behaviors of consumer for choose of
rental room at Lumpini Place Bangna Km.3 Condo. And to study factors affect to consumer
behaviors for choose of rental room at Lumpini Place Bangna Km.3 Condo. The result of the
research found that

1. the mostly sampling did do the work at suburban areas or out of town at 78.50
percentage, The sampling were going to the office by bus at 62.00 percentages, Usually, they
were living at condo on Saturday and Sunday at 49.00 percentage, the reasonable to rent the
condo because journey convenience at 34.75 percentage. Investigate information mostly was
from Facebook at 36.25 percentages and the sampling mostly used to rent for 3 condo units at
54.50 percentages.

2. Consumers difference of journey to do the work of samples had opinions to the
marketing affected significantly consumer behaviors for choose a rental room Lumpini Place
Bangna Km.3 Condo at 0.05 statistical levels. The consideration in each aspect found that the
difference of educational factors had opinions to the marketing mix affected significantly
consumer behaviors for choose rental room on a product at the level of 0.05 statistical. The
difference monthly income of samples had opinions to the marketing mix affected significantly
consumer behaviors for choose rental room on a place and process services at the level of 0.05
levels. And found that the difference of the office locations of samples had opinions to the
marketing mix affected consumer behaviors for choose rental room on a product and people with

significantly at 0.05 levels statistical.
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