~ 1

Q {aAa [ a [ ¢ .
iffofoﬂﬁﬁaﬂﬁwamamﬂﬁaﬂamuaaamm‘mwwamu Generation Y
Tutwmn§a INNNAIWBAS

INFLUENTIAL FACTORS FOR INVESTING IN BUYING REAL ESTATE OF
GENERATION Y IN BANGKOK

NNATUN mﬁaaqﬁ'ﬂ

Kamolchanok Luangautai

unanga

mﬁfﬁ'ﬂﬂ%f‘lﬁi’mgﬂssadﬁlﬁaﬁﬂm 1) enufaiufsnuiassdindraumemaaandaninase
wqﬁﬂsiwﬂ'\iﬁ@ﬁu%amu%aaé’am%m%’wﬁmadﬂu Generation Y luluaNJINWANIUAT 2) WOANTINNNT
m”@?wuhamu%aaz%’am?w%’wﬁmaaﬂu Generation Y luwizanjainuaniuas 3) anuduwusvesfadnansme
NNYUIZTINIFASNUNANTINNNIAATW amu%aaé’am%w%’w f189A% Generation Y luiuanjainuumiuas
4) ﬂaﬁ'ﬂﬁﬁﬁﬂﬁwaﬁawqﬁﬂiiumiﬁﬂﬁﬂaamwﬁaaé’am?wﬁwﬁmadﬂu Generation Y lulaananwaniuas

mjwéﬁaﬂ'nﬁlﬂumiﬁﬂwﬁﬁmﬂ%ﬁ fo dszmnaiawnofiialud w.e. 2523 — 2543 21y 19-39 1
W 400 A% Iﬂalﬁ'm'mﬁﬂmLawwzﬂimﬂsﬁﬁﬁuﬁ']ﬁnﬁaLmdaﬁ'agjmﬁ'ﬂa%ﬂmmﬂgamwwmm 5y
gudnataluuy miguaiadnslaglildanusiazidu (Non-Probability Sampling) uaziiduldifidandiatng
wuu3Biadny (Accidental Selection) tunisiiandatnsluansmensadawy lasmsliindengedluga
19— 39 11 ﬁmﬂga%%aﬁmmvﬂl%zamuéaaﬁ'am’%w%’wﬂmm@m;omwumuﬂﬂﬂﬂﬁl'svl,ﬂLflua’@au
wousaumy adanlflunsiiened ldud drfasaz (%) duads (X) dauwdosuunnasgiu (S.0.) daums
negousuuAgIulEana lawn sfid Pearson’s Correlation Coefficient Laz Multiple Linear Regression Analysis

HAMFITENL nadlanusunuEi Ui uszozna lumsRansantaudadulados samsaning uas

o aa

@Tﬁumwan@iavﬁaLLu:ﬁﬂmamiaﬁam%&m%’wﬁﬁ%amq@sl,ﬁuﬁgﬁu 2ENINNLEATNIRDGN 0.05

o

v
&l v ' [l a

mqﬁmmé’ww‘"uﬁr‘fvﬁmmiuan@imﬁaLLu:ﬁﬂmdmsaé'am?w%'wmsnamqﬂlmmgﬁu aein9d

WHFANINRDAN 0.05
~ “ o fo o @ o a o gd o a A o Aaa a

sonunwdanusinusiuduszaunazalasmIadimsamingfidagulade duyaaaniddnina
lunsaaaulalfandaadIriSunIng euszaIa bl wnIINTIN Ao nAaaRlaT00 FINITUNING LazeIunT
vandaniauuzihlasaniadsmSanindndasgaliunyau adnslioadnynesdan o.0s

JLAUNIANEN LLazm"‘ﬁ'wﬁmmé’uw“’uﬁ’ﬁ'uﬁmﬂizLfmaﬁ%'am’%w%'wﬁﬁl,ﬁaﬂamwﬁa AUITAUIIAN
vaslasinsadnisuningnaadulade duyaaanddninalunisdadulaifondeadiniTuning du
LA UM TN UAARWIITOOFIRITNNITNG WaT NUNITLaNGaRIaLtsINlATINITOFIRISUNTNEN
Fasgaliungau uenani axindanuduwusnudwiaglizasdlunsdadulaifonamudoadsmsuning
a8 NRpAAYNIFDAN 0.05

ahmwsvlﬁﬁmmﬁ'uw“’uﬁﬁ'uﬁmﬂszmwaé’am’%m%’wﬁﬁlﬁaﬂamu%a AIUIZAUIINNVDILATINIT

v a v &d o a & o ' A o @ a o edAL o 4 ood L A

afamunindnaaaulada uazdunisuandaniauuzinlasiniadimnIunindngedgaldunigan acndl
WoFAYNINRDAN 0.05

2 ' o o ' Aa a o A Ada A ' o
INMIIANY WU TA98EUMTFILETINNTAMALT N9 ULA N BN TNAF8IZAUTIANV8ILATINT

a a v ede a & [ A e o A aad
ammwmwmwaﬂwa DUWNBYRIATUNINRNAN 0.05



Adany: adimIunIng, awawng, Tadudrudszauniniiaaa, woansmunsaadulanimuds

ARIMITUNING



ABSTRACT

The objectives of this study were to study 1) the opinion toward Marketing Mix which’s influent to
decision making behavior of Generation Y population in Bangkok 2) decision making behavior to invest in
buying real estate of Generation Y population in Bangkok 3) relation between demography and decision
making behavior to invest in buying real estate of Generation Y population in Bangkok 4) influent factors to
decision making behavior to buy real estate of Generation Y population in Bangkok

The target population of this study was 400 persons of Generation Y population in Bangkok who
was born in 1980-2000 age between 19-39 years by using non-probability sampling technique and accidental
selection by asking people age between 19-39 years who used to buy or who has intention to buy real estate
in Bangkok to answer the questionnaire. This study used the statistic of percentage (%), mean (?) and
standard deviation (S.D.) for the descriptive analysis. Moreover, Pearson’s Correlation Coefficient and
Multiple Linear Regression Analysis were used to test the hypothesis.

The research result revealed that gender and age related to consideration period and
recommendation with statistical significance at 0.05. related to recommendation Marriage status related to
real estate price level, influencer, consideration period and recommendation with statistical significance at
0.05. Education level and occupation related to type of real estate, price level, influencer, consideration
period and recommendation and occupation and occupation also related to investment objective with
statistical significance at 0.05. Moreover, income related to type of real estate, price level and
recommendation with statistical significance at 0.05

However, this research showed that Marketing Mix is the only one factor that’s influent to price level

of real estate with statistical significance at 0.05

Keywords: Real estate, Generation Y, Marketing Mix, Decision making behavior to buy real estate
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