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THE STUDY OF CUSTOMER'’S SATISFACTION TOWARD PROMPTPAY SERVICE
OF THE POPULATION IN BANGKOK
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ABSTRACT

The objectives of this study were to study 1) influent factors to customer’s satisfaction toward
Promptpay service of the population in Bangkok 2) comparison between customer’s satisfaction toward
Promptpay service of the population in Bangkok and different demography

The target population of this study was 400 persons Thai nationality population in Bangkok who
used to use Promptpay service by using non-probability sampling technique and accidental selection by
asking people who used to use Promptpay to answer the questionnaire. This study used the statistic of
percentage (%), mean (?) and standard deviation (S.D.) for the descriptive analysis. Furthermore, One way
Anova was used to test hypothesis.

The research result showed that customer’s satisfaction level of Promptpay service is in highest
level. Furthermore, for Marketing Mix 7ps factors, it showed that People factor (customer service) is the most
satisfied factors first. The second factor is Place (service channel) factor and the third factor is Price (fee).
Forth, Product and Process factors are the same average 4.24. Fifth and sixth factors is Promotion and
Physical Evidence.

Different gender age status occupation and income factors are influent to customer’s satisfaction.

For different education factor, it's not influent to customer’s satisfaction.

Keywords: PromptPay, Electronic payment transactions, Internet Banking,

Mobile Banking, e-Wallet
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