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Abstract

This independent study aims to study factors that influence decision-making behavior to buy

Nike sports shoes of consumers in Bang Kapi and Wang Thonglang districts, Bangkok.

The study used 400 survey questionnaires to inquire consumers in Bang Kapi and Wang Thonglang
districts, Bangkok. The statistics used in data analysis were percentage, mean, standard deviation

an Chi square values.

The results showed that factors influencing decision-making behavior to buy Nike sports
shoes of consumers in Bang Kapi and Wang Thonglang districts, Bangkok and population factors
with statistical significance were gender and expenses, a brand favorite, age and expenses, purchase
objectives, important reasons for choosing to buy, occupation and causes to buy, purchase
frequency, average cost of purchase, strong durability. As for marketing mix factors: 4 Ps; product,
promotion, price and place to buy with statistical significance were product and channel for receiving
information, purchase frequency, shop or place of purchase, important reasons for choosing to buy,

strong durability, promotion and purchase frequency and next purchase decision.

Keywords: Nike Sports Shoes, Personal factors, Marketing mix factors
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