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Abstract

Objectives of this research are to study factors affecting customers’ decision making of
True Wallet. The poppulation in the study were population of Laksi District. Bangkok, who
received the services at least once a week. The sample group consisted of 400 people. The
method of PurPosive Sampling was employed. The tool, which was used for collecting the data,
was the questionnaires. The statistics, which were used in the data analysis, were percentage,

average, standard deviation and method of Multiples Regression Analysis.

Hypothesis test results Different personal factors affect the decision making of True

Wallet service for consumers in Lak Si district. Bangkok significance at the level of 0.05

Hypothesis testing results of True wallet's image affect the decision making of True
Wallet electronic wallet service for consumers in Laksi District. Bangkok Significantly at the
level of 0.05 when considering each aspect, found that the image of responsibility, safety and
service Each side does not affect the decision making of True Wallet electronic wallet service

for consumers in Lak Si district. Bangkok Significantly at the level of 0.05

Hypothesis test results True wallet service quality affects the decision making of True
Wallet electronic wallet service for consumers in Lak Si district Bangkok Significantly at the
level of 0.05. When considering each aspect, it was found that the service quality in terms of
reliability Response And confidence Each side does not affect the decision making of True
Wallet electronic wallet service for consumers in Lak Si district. Bangkok Significantly at the

level of 0.05

Keywords: Electronic wallet, Image, Service Quality, Decision
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