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ABSTRACT

Independent study the factors that affect the satisfaction of consumers who use the
Central Cafeteria (Noppamas Building), Ramkhamhaeng University, Hua Mak. The objectives
are 1) to study the personal characteristics of consumers affecting Consumers' satisfaction in
using the Central Cafeteria (Noppamas Building), Ramkhamhaeng University, Hua Mak 2) to
study the factors of social mixWhich affects the satisfaction of consumers who use the Central
Cafeteria (Noppamas Building), Ramkhamhaeng University, Hua Mak, by collecting data by
themselves from the sample group questionnaire of 400 people and receiving the reliability level
0.935 by analyzing the presentation In the form of frequency distribution, percentage
(percentage), mean and standard deviation, and using analysis of variance The one-way (One-
Way ANOVA) F-Test, T-Test and analysis, linear regression analysis (Linear Regression

Analysis) was statistically significant at the 0.05 level.

The study indicated that Most of the consumers are male, with 206 persons, 51.50%,
aged between 20-29 years, 211 people, 52.75%, educational level below bachelor's degree,
273 people, 68.25%. Occupation is 273 students / students. 68.25 and the average income per
month 5,001-10,000 baht, 177 persons, 44.25 percent. The marketing mix factors are satisfied
with the products. In the high level (average = 0.50), the price is at a high level (average =
0.63). In the medium level (average = 0.59) in the promotion of marketing At the medium level
(average = 0.70), the person level was at a high level (average = 0.54). In the medium level

(mean = 0.49) in the process In the middle level (average = 0.72)

The hypothesis testing found that gender, age, education level, occupation and average
monthly income did not affect the satisfaction of using the central cafeteria (Noppamas
Building), Ramkhamhaeng University, Hua Mak and marketing mix factors in the product side.
Price on distribution channels In the promotion of personal marketing in physical aspects And
process Affecting the satisfaction of using the central cafeteria (Noppamas Building),

Ramkhamhaeng University, Hua Mak

Keywords: central cafeteria, personal characteristics, marketing mix, satisfaction
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