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Abstract

The purpose of this research was to investigate factors influence IT goods (hardware and software)
satisfaction and buying decision. The sample was 400 persons of online IT goods (hardware and software)
purchasing customers. The research instrument included the questionnaire. Statistical analysis used included
frequency, percentage, mean value, standard deviation and Pearson Product — Moment Correlation
Coefficients analysis. The result indicated that the marketing mix of online IT goods (hardware and software)
has an influence on the overall customers purchasing decision at a high level with the mean value of 4.07,
the overall level of the buying decision and IT goods (hardware and software) satisfaction factors is at a high
level with the mean value of 4.15. For the overall correlation between marketing and IT goods (hardware and

software) factors is found to be positive at the statistical significance level of 0.01.

Remark:

Keywords included (1) Buying Decision (2) Hardware, Software (3) Online Goods (4) Satisfaction

This article is compiled from the thesis of the FACTORS INFLUENCE IT GOODS (HARDWARE AND
SOFTWARE)  SATISFACTION AND BUYING DECISION,which has already passed the Oral Defense of

Thesis.

1Masters student of Faculty of Business Administration (Marketing) RamKahmhaeng University

2Associate Professor of Faculty of Business Administration RamKahmhaeng University
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