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ABSTRACT

According to the study of behaviors and factors affecting the recognition of brands through online
video advertising in the social media; Case Study: Consumers Watching Cosmetics Reviews, with objectives
of studying behaviors of consumers watching cosmetics reviews through online video advertising in the social
media and analyzing factors affecting consumers’ recognition of brands through online video advertising of
cosmetics reviews in the social media. The population of this Study was Thai male and female population
nationwide aged between 18-45 years old. The sample group used in this Study was a group of consumers
watching cosmetics reviews through the social media, totally 400 people. The data was analyzed by using
descriptive statistics, including frequencies, percentages, averages and standard deviations. Meanwhile,

inferential statistics included independent samples t-test, One-way ANOVA and Chisquare Test, with statistical

significance (Ol= 0.05) for testing of factor correlations.

According to the study results, it was found out that (1) behaviors affecting the recognition of brands
through advertising in social media, including frequently-used social media and the social media for reviews,
frequencies of use of the social media, frequencies of watching reviews and frequencies of watching
advertisements affecting the recognition of brands through the social media (2) factors affecting the recognition
of brands through the social media, including the interesting of content, advertising, period of advertising, and
period of watching reviews, forced watching of advertisements, patterns of advertising affecting the recognition

of brands through advertising in the social media, with statistical significance.

Keywords: Behavior affecting brand recognition through advertising in social media, Factors affecting brand

recognition through advertising in social media, Advertising in social media online video groups.
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