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ABSTRACT

This research of the objective is to the survey of consumer’s attitudes and behaviors in Bangkapi,
Bangkok For design and production food processed from crickets. This research is a quantitative research in
the form of survey research to study demographic factors and marketing mix factors affecting consumer’s
attitudes and behaviors towards cricket processed foods in Bang Kapi, Bangkok. By using questionnaires as
a tool to collect data from a sample of 400 people to be processed and analyzed by using descriptive
statistics which are frequency, percentage, mean (Mean) And standard deviation. The hypothesis testing with
inferential statistics (Inferential Statistics) includes t-test, f-test (One way Anova), Multiple Regression Analysis
and Pearson Correlation. Determine the statistical significance level (Ol = 0.05) to test the relationship of
variables

The study indicated (1) that Samples with age demographic factors Different levels of education,
occupation and monthly income Affects different attitudes while the level of education Occupation and
monthly income are relatively related factors. Therefore affecting the purchasing decision attitude as well
which attitudes bring to the consumer behavior that results in consistency as well but different in terms of age
and education does not affect the purchasing behavior. (2) the study of marketing mix in all aspects is
Products, price, distribution channels and marketing promotion Consistent with consumer attitudes Shows
that the seller must focus on all marketing ingredients To be used as a catalyst for creating demand for
buying, building confidence and being able to meet consumer needs By using distribution channels to allow
consumers to access as many products as possible While the price is another important factor in purchasing
decisions Which must be appropriate for the quality and quantity of products And the most important part is
marketing promotion, because in addition to finding a relationship with the consumer's attitude, it is also

related to consumer behavior as well.

Keywords: attitude and consumer behavior, cricket, processed food for cricket, marketing mix
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