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Abstract

The research about decision of mothers who choose to give birth in private hospitals aims for the following

objectives.

1. To be a study if population geometry affects the decision to mothers to give birth in private hospitals

in provincial areas.

2. To study the variables in marketing perspective that influenced the decisions of mothers to give birth

in private hospitals.

A random group of participants of 400 people who have been to 8 private hospitals were picked by surveys

and statistically proven tests. The collected data totaled in 100% of the samples.

The methods used in the research are depiction and analytical extrapolation, Independent sample T-Test F-
Test (One Way ANOVA) and Multiple Linear Regression). To measure the relativity of the research. There

are 2 main factors in this research.

1. Personal details including gender, age, occupation and income
2. Marketing and outside factor that influence the decision.

The study showed that gender and age do not affect the decision of mother giving birth in private hospitals

while occupation and income however, do affect the decision in some aspect.

The marketing do affect the decision to use private hospital in 4 areas. 1. Medical service 2.Location

3.Promotions 4.Reputation by a factor of 0.05
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