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ABSTRACT

Research objectives for Lifestyle Affecting to Consumer Behavior at Convenience Store (7-Eleven) in
Bangkok Metropolitan Area are 1) to study demographic affecting to consumer behavior at convenience store
(7-Eleven) in Bangkok metropolitan area 2) to study lifestyle affecting to consumer behavior at convenience
store (7-Eleven) in Bangkok metropolitan area. 400 consumers aged between 15-65 years old of
convenience store (7-Eleven) in Bangkok metropolitan area are the sampling group by using questionnaire
for collecting data. Statistic software used for data evaluation by using descriptive statistics which including
frequency, percentage, mean, and standard deviation to describe general information of demographic
(gender, age, education, occupation, and income) and consumer behavior, also inference statistic which
including T-Test, F-Test (One Way ANOVA) and Chi-square for research hypotheses. The research revealed
the consumers were female aged between 31-40 years old, held bachelor degree, own business, 10,001-
20,000 Thai Baht per month were average income. Social media (Facebook, Line, and Instagram) activity is
the most lifestyle, additional learning for life success interest is the most lifestyle, and well money planning
opinion is the most lifestyle. Consumer behaviors are as following, buying food and beverage, buying alone
at the convenience stores (7-Eleven), using products at house, buying at 6pm-12am, convenient location is
the reason of buying, using products bought personally, and selecting products by usage requirement.
Research hypotheses found that different demographic affected to different behaviors of to consumer
behavior at convenience store (7-Eleven) in Bangkok metropolitan area at 0.05 statistically significant level
and lifestyle affecting to consumer behavior at convenience store (7-Eleven) in Bangkok metropolitan area at

0.05 statistically significant level.
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