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ABSTRACT

This independent aid aims to study 1) to study the use of digital technology in
accounting operations of the accounting office 2) to study the current conditions of using digital
technology in accounting operations of accounting offices and samples The population used in
this research is 1,665 accounting offices in Bangkok. Of the 322 samples, statistics are used as
a tool to study statistics used in data analysis, one-way variance analysis with the Scheffe
method. Analysis of correlation coefficientsand Multiple regression analysis

The results showed that most respondents were female, aged between 41-50 years,
married status, education level, bachelor degree Monthly income 30,001 - 40,000 baht Current
position Employees Period of operation 3-6 years, type of accounting, responsible for analyzing
accounting reports and preparing financial statements Characteristics of establishments that
operate independent accounting offices The performance of the overall accountants at a high
level in all aspects, including knowledge in the profession Professional skills Professional values
Identity features The effectiveness of using digital technology in accounting operations is at a
high level in all aspects, including quality of work. Workload Time saving On saving the use of
materials The need for job development Hypothesis testing, gender, education level current
Position Different, resulting in the effectiveness of the use of digital technology in accounting
operations of different accounting offices The study found that Pearson's correlation coefficient
showed that the performance of the accountants was correlated with the effectiveness of the
use of digital technology in accounting operations of the accounting office at a very high level,
including economics. Time The characteristics of motivation, high level of relationship, including
skills in professional values, while digital accounting technology is related to the effectiveness of
digital technology in accounting operations. There is a very high level of relationship in all
aspects, including Quality of work Workload Time saving Economical aspects The need for job

development Significantly static at the level of .05



The effectiveness of using digital technology in accounting operations of the accounting
office can be written in the form of predictive equation as follows.

Effectiveness of using digital technology = 3.49 (constant) + .055 (job quality factor) +
.204 (work factor) + .140 (time-saving factors) + .356 (saving factor Equipment Multiple
correlation coefficients (R) = .950 Regression coefficient or adjusted forecasting power

(Adjusted Square) = .9020r can predict 90.2 percent

keyword : Effectiveness, digital technology, accounting operations, accounting office
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