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The satisfaction of passengers towards Mae Fah Luang — Chiang Rai

International Airport
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Abstract

The present study was survey research conducted under the purpose to investigate
passengers’ satisfaction and recommendation towards Mae Fah Luang - Chiang Rai
International Airport. The sample group was based on 384 passengers served at Mae Fah
Luang — Chiang Rai International Airport. Data collected by questionnaire and analyzed by
SPSS with the statistical methods of percentage, mean, standard deviation, and F-test, with
level of significance at 0.05

For the results of study; it indicated passengers’ satisfaction at Mae Fah Luang —
Chiang Rai International Airport both of overall and each aspect in high level. The highest mean
found in personnel aspect, and in process respectively, while the marketing promotion

represented the lowest.



Recommendations from passengers concerning the service provided at Mae Fah Luang
— Chiang Rai International Airport were as followed; 1) there should be the appropriate
measures to recruit retail and restaurant entrepreneurs who are attentive and courteous, as well
as to offer the good quality and reasonable price products, and also adequate availability for
customers; 2) they should provide wider ranges of products and services in Mae Fah Luang —
Chiang Rai International Airport; and 3) the channels to receive parking pass and to pay fee
should be increased for more convenient and quickly among customers.

Key words : Satisfaction, Mae Fah Luang — Chiang Rai International Airport
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