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ABSTRACT

The objective of this research was to study in the product attitude and the customer’s behavior

which Affect to buy the low salt soy sauce and seasoning sauce of people in Chiang Rai district. The
research was maintained in the product attitude to understand the target population in 4 sides as (1)
Customer want and need (2) Cost to the price (3) Convenience to buy (4) Communication, including the
customer’s behavior.
This research was applied the percentage, mean, standard deviation the t- test, One way ANOVA F- test as
the statistic tools to test the hypothesis of demographic data, the product attitude and the customer's
behavior. And Chi-Square as the statistic tools has been applied to test the hypothesis the relation between
the customer’s behavior and the product attitude. As the research’s results were found as following;

The population was 400 people, the majority was female as 218 people, 54.5 % and the other was
male as 182 people, 45.5%. The mostly age range of the population was at 26-years, 31.3%, the secondary
was 15-25 years, 27.5%. The education of the population was graduated bachelor as 207 people, 51.7%.
Next was graduated at the secondary school as 87 people, 21.8%. The occupation of population was mostly
was the employer at 50.7% and the secondary was the student and the university student at 23.5%. The
income of the mostly population was at 8,100 — 13,000 Baht per month at 32.3%. And the secondary
population had the income not over than 8,000 Baht per month at 23.0%. The difference in sex has shown
the different in the product’s attitude in the side of need and want with statically significant 0.05 levels. The
difference in age has shown the different in the product’s attitude in the all of sides with statically significant
0.05 levels. The difference in education has shown the different in the product’s attitude in the all of sides
with statically significant 0.05 levels. 5. The difference in occupation shown the different in the product’s
attitude in the all of sides with statically significant 0.05 levels. The difference in occupation has shown the
different in the product’s attitude in the sides of need and want, including the communication with statically
significant 0.05 levels. The customer’s behavior as the reason to buy was related to the product attitude with
statically significant 0.05 levels. However, the customer’s behavior as the convenience to buy was not related
to the product attitude with statically significant 0.05 levels. The customer’'s behavior as the known brands
was related to the product attitude with statically significant 0.05 levels. The customer’'s behavior as where
the customers buy was related to the product attitude with statically significant 0.05 levels.
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