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ABSTRACT

The objective of this research is to study the factors that influence the satisfaction of
choosing Co-Working Space services in Chiang Mai and to study the appropriate marketing mix
in the business of Co-Working Space in Chiang Mai by conducting a comparative study of
consumer behavior affecting service selection, the relationship between demographic factors
and service selection. The population used in this research is housing population and working
within Chiang Mai province, not limited to gender, age, occupation and income by using non-
probability random sampling methods, which is using a convenient random sampling method for
400 sample groups. The tools used in this research were questionnaires and the statistics were
descriptive statistics by using percentage, mean and standard deviation.

The research found that the majority of the population in Chiang Mai province is female,
accounting for 59.0 percent, with the majority of the age between 24-28 years old, representing
33.2 percent, followed by the age of 29-33 years, representing 19.5 percent. The majority in
education level at the bachelor's degree representing 77.0 percent, followed by 9.8 percent of
master's degree. Most of the population work as company employees accounted for 36.2
percent, followed by independent occupation 20.8 percent, monthly income 30,001- 40,000 baht
accounting for 36.5 percent, followed by income more than 50,000 baht accounting for 20.8
percent. Most of the accommodation is currently located in Hang Dong district, representing
34.8 percent, followed by Saraphi district, representing 23.0 percent.

The results of the relationship analysis revealed the consumer behavior had a
significant effect on the marketing mix of Co-Working Space at the level of 0.05 significances.

The statistical analysis found that the factor which is a marketing mix affects the
selection of services in Co-Working Space. The behavior of customers in using Co-Working
Space service in Chiang Mai Province, firstly found that used for reading books, preparing
exams, making reports and working at The CAMP (MAYA shopping center). Secondly used as
a venue for off-site meetings, for general discussions and the activities area which has the
frequency of using the service less than 1 time per month, and also users have opinions and
strongly agree about providing drinks and food at reasonable prices, can pay in multiple
channels and having special promotions on a regular basis. In addition, it was found that
female will influence for using of Co-Working Space in the products such as modern meeting

rooms and full facility workshop room more than male.
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