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Factors Affecting Behavior to Consumption of fresh coffee in Muang District, Chiang Rai
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Abstract

This purpose of the independent researching was to study the factors affecting of the behaviour
consumption fresh coffee of consumer at Meaung Chiang Rai District, Chiang Rai Province. This research
to study of Demographic Factors, Marketing Mix 7Ps Factors which is affecting the behaviour consumption
of fresh coffee of consumer at Meaung Chiang Rai District, Chiang Rai Province. And will be used as basic
information as a guideline for those interested in doing business about coffee products. It can be used to
improve and develop production processes and services to meet the demand of consumers.

The sample used in the study comprised 400 consumers of fresh coffee at Meaung Chaing Rai
District, Chiang Rai Province. The data were collected through the application of questionnaire and were
analyzed using Frequency, Percentage, Mean, Standard Deviation, Independent Samples t-test, One-way

ANOVA and Chi-Square with the significance level 0.05.



The results of the study showed that the majority of the respondents were female, aged between

21-30 years old, completed a Bachelor’s degree, worked in private companies/ employees, earned an

average monthly income of 10,001-20,000 Baht, had an opinion towards the overall marketing mix at a high

level. The results of hypothesis testing, it was found that demographic factors were classified by gender,

which differed in the gender, affecting the consumption behaviour of fresh coffee at Meaung Chiang Rai

District, Chiang Rai Province are not different. Marketing Mix 7Ps Factors were classified to the product

which is related to consumer behaviour of fresh coffee at Meaung Chiang Rai District, Chiang Rai Province.

Keywords: 1. The behaviour consumption of fresh coffee. 2. The consumer of fresh coffee at Meaung

Ching Rai District, Chiang Rai Province.
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