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ABSRACT

This study aims to firstly investigate the receptiveness of the new coming 4G innovation and the mobile
technology. Secondly, it is to observe the marketing mix regarding to the customers’ perspective (7C’s). Thirdly, it is to
evaluate the 4G network usage satisfactory. Moreover, it aims to study the correlation between the general information
and the receptiveness of the new coming 4G innovation and mobile technology. In addition, it is also to understand the
marketing mix on the consumers’ perspective (7C’s) which influence the satisfactory of 4G network usage. The
participants were 400 4G network mobile users in Hatyai municipality, Songkhla. The data were analyzed through
frequency, percentage, means, standard deviation, Chi-Square, and Multiple Regression Analysis.

The result revealed that the majority of the users are female age between 24 to 31 years old who held a bachelor
degree and earn approximately 10K to 20K baht income per month. They are mostly interested in modern technology,
study the benefit and value, trail and test, and recognize the 4G network from AIS. It furthermore shows that on the
consumers’ perspective’s marketing mix, they are significantly satisfied in Complete, Comfortable, Customer Solution,
Convenience Choice, Caring, Communication, and Customer Cost, respectively. Moreover, they are also highly satisfied
with the 4G network usage.

Furthermore, the result found that the general information does not correlate to the receptiveness of the new
coming 4G innovation and mobile technology, study the benefit and value, and trail and test as the statistically
significant at the level of .05. Moreover, the three marketing mix on the consumers’ perspective (7C’s) namely
Convenience Choice, Complete, and Caring are able to co-forecast the 4G network satisfaction of the mobile users in the

Hatyai municipality, Songkhla at R2 = .135 as the statistically significant at the level of .05.

Key Words The Marketing Mix on the Consumers’ Perspective (7C’s), Satisfactory
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