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ABSTRACT

The objective of this research is (1) to study the behavior of using car care business services Of service users in
Songkhla Province Of users in Songkhla Province (4) study the relationship between personal factors and behavior of using
car care business services Of users in Songkhla Province (5) studying the factors of integrated marketing communication that
influence loyalty in using car care business Of users in Songkhla Province The sample group used in the study was 400
persons. The tools used in the study were questionnaires. Data were analyzed using descriptive statistics including percentage,
mean, standard deviation, inferential statistics, statistics, Chi-square, relationship analysis. And statistics for multiple
regression according to Stepwise method. Analyze factors that influence loyalty. By having statistically significant
significance at the level of 0.05

The results of the study showed that (1) Most respondents were male with 214 persons, aged between 30 - 39 years
old. Most of them had a bachelor's degree, average income 30,001 - 40,000 baht, most of them had private company
employees (2) Most respondents use standalone car care services. Most used to use the car wash service 1 time per month.
Persons influencing the use of car care business services Most of them are themselves. The date used in most car care services
is Saturday 12.01 - 14.00 hrs. The average cost per time spent on most car care services is 301 - 500 baht (3) The level of
opinion of communication. Integrated marketing that influences loyalty to the car care business of service users in Songkhla It
was found that the overall sample of the car care business users in Songkhla Province There are opinions about the integrated
marketing communication. Has a significant influence on loyalty in the use of car care business services Of service users in
Songkhla province at a very important level, at an average of 3.58, with the highest priority in sales promotion (4) the level of
loyalty to car care business Of users in Songkhla province, found that the average value is 3.60 which can be considered that
With the highest level of loyalty (5) The result of the hypothesis testing of personal factors of consumers in Songkhla
province is related to the behavior of using car care business services. Of service users in Songkhla Province (6) test results of
advertising hypothesis Sales using employees Promotion Providing press releases Direct marketing Influencing loyalty in the
use of car care business services Of users in Songkhla Province from the analysis of the correlation coefficient between the
variables used All independent variables were correlated with loyalty with statistical significance at the level of 0.05 and
when using these 5 factors, multiple regression analysis (Multiple Linear Regression based on stepwise method) found that
the integrated marketing communication Influencing loyalty in the use of car care business services Of users in Songkhla

Province Sorted according to the least influence: promotion factors Direct marketing factors And sales factors by employees.

Keywords : Integrated Marketing Communication, Loyalty
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