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ABSTRACT
The purposes of this research were (1) To study service usage behavior. (2) To study the service quality. (3) To Study of
the members’s satisfaction. (4) To study the relationship of personal factors and service usage behavior.(5) To study the service
quality of the Ibnuauf Islamic Cooperative Ltd. to investigate an effect on the satisfaction of the Islamic Ibnuauf Coperative Ltd.’s
member, Satun Province. The study was a quantitative research. The tools used in the study were questionnaires. The sample group

used in the study was 400 people. Data were analyzed by using descriptive statistics including the percentage, mean, standard

deviation. Statistics used for inferential statistics are statistics Chi-square analyze relationships and statistics multiple regression
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according to stepwise method to analyze factors that influence satisfaction was statistically significant at 0.05 level.

The results of the study shown that (1) the samples were mostly service usage on Sunday during 10:01 a.m.-12:00 p.m.
and usage frequency the services around 1-3 times per month. Due to the service usage for deposit services - withdraw savings.
Because the Cooperative Ltd. operating by Islamic economic system as the main of cooperative. (2) The sample group gave
opinions on the quality of the cooperative service at the highest level. It was found that in the following order. In response to the
service recipients, the assurance of service recipients, the concrete aspect of the service trustworthiness, the knowledge and
understanding of service recipients. (3) The sample group provided the level of satisfaction in using the service. It was found that in
the following order. Service channel, products and services were the highest satisfaction level, followed by the marketing promotion
and price level were very satisfied. (4) The hypothesis test results Personal factors showed that the variables of education level,
occupation and average income per month is related to the behavior of using the services with statistical significance at the level of
0.05. (5) The result of the hypothesis testing, the concreteness of the service trust, trust responding to service recipients, giving
confidence to service recipients, knowing and understanding Every variable influence the satisfaction with statistical significance at
level 0.05, with 4 aspects by sorting out the most influential factors, including giving confidence to service recipients, knowing and

understanding service recipients, concreteness of service and response to service recipients.

Keywords: Service quality, Satisfaction, Islamic Cooperative Ltd.
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