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Factors Affecting Decision Making on Purchasing Product from the Shopee

Application in Hatyai District, Songkhla Province
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ABSTRACT

This survey research aims to study factors affecting decision making on purchasing Product from The
Shopee application in Hatyai district, Songkhla province.The sample group in this study was consisted of 450
consumers who used Shopee application. The research instrument used for collecting data was questionnaire.
Statistic used for data analysis were percentage, mean and standard deviation due to chi-square test,

independent t-test and one-way ANOVA.

The study revealed that most of the sample group were female, aged 21-30, with bachelor degree. They
worked as students and their average monthly incomes was less than 15,000 bath per month. They bought
products in an average of 1-2 times per month. They spent an average of 301-500 bath per purchase and

clothes were the most products that they bought.

The findings indicate that the level of marketing mix on buying decision of Shopee’s products consumers
all part was in the highest level. In term of compares the marketing mix on buying decision of Shopee’s product
consumers in Hatyai district, Songkhla province by personal factors, the results showed that the consumer has
the different of gender, age, education, occupation and income, they gave the important of marketing mix on

buying decision of Shopee’s products differentially.

Keywords: Marketing Mix, Application
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