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The Relationships between the Service Marketing Mix factors and the decision
making Process to Pay for Products with QR Code via MyMo Pay of the

Government Savings Bank (GSB), Tamot Branch, Phatthalung Province.
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Abstract

The purpose of this research was to study the relationships between the service marketing mix
factors and the decision making process to pay for products with QR Code via MyMo Pay of the Government
Savings Bank (GSB), Tamot Branch, Phatthalung Province. The research population was the GSB customers
at Tamot Branch, Phatthalung Province who were using MyMo Pay. The research subject was selected using
the survey sampling method. The instrument used for data collection was the questionnaire. Frequency and
percentage were used for analyzing the marketing mix factors and decision making process to pay for
products with QR Code via MyMo Pay of GSB, while mean, standard deviation, Independent sample t-test
and one-way ANOVA analysis were performed to compare the level of opinion, divided by personal factors, in

the decision process to pay for the product with QR Cord via MyMo Pay, of GSB. Finally, Pearson Product



Moment Correlation Coefficient was performed to test the relationships between marketing mix factors and
decision making processes in using QR Cord through MyMo Pay of GSB, Tamot Branch, Phatthalung
Province. Results show that different personal factors as gender, occupation and monthly income did not
affect the customers’ decision to pay for products with QR Code via MyMo Pay, of the GSB Bank, Tamot
Branch, Phatthalung Province. However differences in age and education level of the customers affected
their level of opinion on the decision to pay for products with QR Code via MyMo Pay at a significant level.
Results also show that all 7 aspects of the marketing mix were related to the decision to pay for the products
by QR Code via MyMo Pay of the GSB Bank, Tamot Branch, Phatthalung Province.

Key words: The service marketing mix factors, The decision making process, QR Code, MyMo Pay
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mjmﬁazmﬁﬁwmsﬁﬂméhmu 40 1@ vmenudaield (Reliability) @1’1Uﬂawﬁamaﬂ"ﬁ’[ﬂummﬁwL%ﬁ]gﬂ
Wofwmahasudszinsuaani (Alpha coefficient) ¥a3a3a%U1A (Cronbach) Tosnanuisafisansunn
aranafianlidnnin 0.6 #FMsLINUIIBLTI1329 (Exploratory research) (yns lneavaol, 2550) lasuuuia
Vaspdindszaunsaaausnis Sananudeiield Wiy 0.640 uszuuuianszuaumisaaulatisziuddae
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aanil 1 ﬁagaﬂ%ﬁ' BB ANRYBIN AOLULLREUDNA WA lae LT ai G LB IwTsoum (Descriptive
Statistics) lagn1Inen3asay (Percentage) WazALAAY (Mean)

aaufl 2 daspdindszaumiasnausns inanmedage (Mean) LLa:muL‘ﬁ'mLuummg’m
(Standard Deviation)

aanil 3 wwuseUMANIzLIWMIAaaRlat1s uA1@I8 QR Code H% MyMo Pay Twian30aw
fu Mazlnun JInianng ihanmeeniady (Mean) LLazmuLﬁmmummgm (Standard Deviation)

aaufl 4 MminaseulSouifisuszauanufafiusasnizuaumisaaulatiszfudidis Qr
Cord K% MyMo Pay mu1ANIaaufu a1u1aslna TINITANNRS a‘huunmuﬂ%ﬁ'ﬂmuqﬂﬂa laolgandny
Janei Independent Sample t-test waTMINATERANULUTUTIUMaLEEN (One — Way ANOVA)

AU 5 NMINAFOUANMNFUNHEILNINIUITENNMIANARUNTZUIBMsAaFUlaT 52 Fuen
8 QR Cord K11 MyMo Pay sw1aNsaauds anunazlnua WAIANNGI Tagmam AUl s A snaun i UL

WNETR (Pearson Product Moment Correlation Coefficient)
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A9 1 ﬁ‘hmul,l,a:%am:‘uaamﬁi’ﬂmuqﬂm

tadadnyana W% (A) Soaas
NG
- Nl 253 56.2
2
9
- 818 31-40 1 117 26.0
STLAUNSANEN
- UssNAn/UYD. 140 31.1
=\
217N
- pyfadIudiny 174 38.7
v =}
selanatfan
- lsitAn 15,000 UN 172 38.2

NANTIIN 1 WU doevuuusaumudmulngduwiwandgs Sosaz 56.2 a0y 31 - 40 I Jauaz
26.0 fzdunsfnsligyieI fevar 37.3 dszneuandwgsnaduadune Sauaz 38.7 LLazgﬂﬁwﬁaﬁm
MyMo Pay suiansaauin snazlnan 3swiawngs daulngjdnelddaidion lafiu 15,000 um Souaz 38.2
Ao 2 Tayatfadpaindizaan1inalauinme
ﬂﬂ”aQaﬂ%f{i’ﬂdmﬂszaummm@u%ms 1aun MUNEAA N UATLINNT UIIAN FAIUTBINN
ATIATIAUNY FIUNNTEILFEITUNTARA FIUNUNINBUTANT MWATZUIRATLIALINNT WALFIUAN BTN

MuMW U3ngaiansen 2

AN 2 AzUNK Ataly wazEwdoUnNNIaIIUTeIRBRIUYTzENNY

nIIANaN Iumwm EN]

n =450 al

tlavganlszaanianisaaia X S.D. ALl
1. UNIAA A LAZUSANT 4.07 0.766 N
2. U 4.01 0.745 ULy

3. MUTBINIINTIAINARINEY 3.58 0.817 1 unans
4. IUNIFILFIUNNTANG 3.69 0.832 AN
5. GUWNBNIWLINIT 4.05 0.799 NN
6. MUNIZLIBNNTIALSNT 4.09 0.819 N
7. MANBUZNIINILAN 4.12 0.753 N
3 3.94 0.790 NN

INANIN 2 WANIANBIAUEIATYVIUITVEIRYIZRUNIINIIARIANUNIZUIUNNT

Anawlat1TzRud628 QR Code 1% MyMo Pay mwasaaddu 121 azluaa WWIAWNRI MW
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wud1 anudayagluzauinn fe Ganafowiniy 3.04 ussdunidanaioannign fa duansmen1InenIn
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MUTOINWNNTIAIRUNE TALade 3.58 aglui:ﬂ”uﬂmﬂaw
{ (%) Y ) [V 1

Aol 3 ToaANITUIRMTANTWINTI3¥AWAIAIY QR Code W1 MyMo Pay 5W1A1300a1F
salian 3amIannge

Toyanszuauminadulatiszfudndas QR Code H1u MyMo Pay Twimsaanu a1u1azlnag

RWNIANNI UTINYHAGINTIN 3

a137197 3 AzuUI fady wazdwdsiuRIaIIRIaINIzUIUMIAaFUlatn e

AU QR Code H1w MyMo Pay lasnwyis

n =450 Ak

nsilseinnasnnsoe X S.D. STAU
1. ﬂ'ﬁ%’ﬂjﬁommﬁmmi 3.79 0.819 ULy

2. mysumTaya 3.29 1.120 Uunanyg
3. Mmydsziliwmaidan 3.88 0.799 AN
4. miaaFulaliusas 3.88 0.786 N
5. msUszfunasnsde 4.06 0.846 AN
59 3.78 0.874 1N

NANTN 3 HaNSANBINTUIRMIe AUkt 3= Auediy QR Code W1w MyMo Pay lag
AMWTIN WU MIAARWIANTZLIRMIAAFWIIT 132/ UAGI8 QR Code W11 MyMo Pay agﬂm:ﬁumn fad
AaaniniL 3.78 LLaxﬂTaﬁﬁmmﬁﬂmﬂﬁq@ Ao madszdunainsde Jenade 4.06 5098931 A msUsziin
madannunmsaaanlaltusnms Jeuads 3.88 mm‘faﬁﬁﬂnmumﬁﬂﬁmﬁqﬂ Aa MIAumTaya 4
ALy 3.29 ag’lmzé’uﬂmﬂmd

Ao 4 TayamnasauFaui HUTEAUANNAAAUDDINTEUIMMIAA TR AT TEAWAT
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mMIneraLlLIBUiBUTALANUAARUIBINTzLIUMIAaawlat1szA U628 QR Cord Bt MyMo

Pay TUANI00N&Y snnazlnua WRIANNRI IuuneuRuEuLena UNnHHaaInnTen 4
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A1519N 4 MINAFAULT U B UTZAUANNAALA UL BINTTLIRMIAARIIAT T AU
8 QR Cord K11 MyMo Pay snansaasfu an1nazlvua IRIaNNY

a‘hLLuﬂmuﬂﬁ]ﬁ'ﬂmuqﬂﬂa

HANIINAFDLANNAZI
aNAFIW BLERT UpiasaanfgIn
ANNAT I
1. LW# X
2. 0y v
3. FLAUMIANEN v
4. TN X
5. Molddaidan X

X wunefls dfiasauuagin, v nanois seusuaundgn

NNANTNN 4 WU ﬂaa‘i’ydauqﬂﬂaﬁl,wm@hdﬁ'u 1aun twe 918w wazselddarfann
WANGNINY FzaLANNAARRABNITLIRMIAAFUIATITzARAIGI8 QR Code H1 MyMo Pay TU1A1T80 &%
o o o ' , o A ' a A& o A @ = A
mwazlnug J9nianngs lduandranu Seladulamusundziuiasl ¥ luanenany uazszdunsfinm 7
WANGNINY FzaLANUAARRABNITLIRMIAAFHIATITzARAIAI8 QR Code H1 MyMo Pay TU1A1T808 &%
o o o ' o A a { &V o
azlnua PIRIANNGI UANGIINY saduldeusuudgiunasls

AWl 5 NMINAFILANNANNKEI21WIWITIIINWNIIAAANUNIZUIMNITAATHIBITERHA
#28 QR Cord W11 MyMo Pay 5#1A150008% a12102lnain ANIANNRY
o o & ' ) o o A o a v v
MINARBLANNFUWUS 321190 BMIMIaaanUATELIMMId aF LAt 58UA628 QR Cord
BN MyMo Pay Sunasaangs snuazlvsa INIANNRI UNNYHAaINTHN 5

4 . @ a a5 o e ' Y] [ v A o
M990 5 AsudseAnTanaunusewineas Elﬂ'lx‘iﬂ'li@]ﬂ'l@]ﬂ‘]Jﬂit‘]J’J%ﬂ'li@]@]ﬁ%lﬁ]‘li’lit

fuA1eE QR Cord H1w MyMo Pay Tasaands snanaslnae PINIAWNG

adnilseans AU
tavgdimnlseaunian1saaia . o . p-value . o .
ARTNNKS (r) ANNTNNID
1. euNRaALazLSMI 0.337 0.000 ¢
2. UMM 0.239 0.000 frann
3. UTBINHMIIAT UG 0.309 0.000 s
4. AUMITIEIUMIANA 0.372 0.000 ¢
5. GWNBNULIMT 0.282 0.000 fan
6. UNTTLIUMIALSMS 0.379 0.000 ¢
7. SUANBHIENNMEMN 0.327 0.000 s

“p < 0.001
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INANTN 5 NAMTILATERANUFNR RSS9 9s BnemIamenunTzuIwmsa aawlatise
fuAa8 QR Cord H1w MyMo Pay swansaands snunazlnua IWIANNRS WU ﬂ'nuﬁmytymaqﬂq%ﬁ?'ﬂd'suﬂizau
MNIAANA FUTINUASTUATNHLSMIT AN U URE I U n luszaUdunn funszumwmIs agulat s uanee
QR Cord 1% MyMo Pay mwansaasfuainazlnue WAIAWNYI Bl naad ffiszau 0.05lumie
AN TR I IULTRUMIAINA SUNAAA T TUARIT MY FuTanImITasming FumIEaESNMInANG
FIUNTLIUNEIRLEMS W@ s nEIImManW Jenusunusisauanlussaud nunsuwnsaaaulatiss

fiudeae QR Cord H1w MyMo Pay mwaseauu smnazlnue 3niawngs adsfidbdanynneaiidnszay 0.05
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mMIfnEuana1sny Sszauanudaindenszuiunssaanlagisziudars QR Code W% MyMo Pay
FNANTRNAY anazlnua WAIANNGI LANGINL FIFanNS BN LUWIANNAAYBINTEANT idas (2557)
"L@Tﬁwm'iﬁﬂmmm”@ﬁufl,iaLﬁaﬂlﬁu%msmqmsﬁmmmmwwﬁmfuuuami‘wIWumaaﬁﬂﬁwmmiaawf?u Tu
A& 1 wamIFne wudn WeSouifisunszuinmiaaduladenlFusmamemaSurnuewwaLAT WL
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mydszfiumaden swmsaaaulaldusnns LLN:"IﬁLﬂ’]’iﬂi:Lﬁu‘ﬁ5071’]‘3%6%80%71@%”]15%’]61’]’5@E]&Iau"ffua%l;ﬂw‘ULWﬁ
Tupmeine 017w uazss lddatdoufiuandronn Jsauanuaafindanszuinmsaaaulatnzdudsie Qr
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