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Marketing strategy 4.0 for sustainable development in tourism management of

Lumpum Lake in Phatthalung
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ABSTRACT

Tourism Business now becomes the major source of income in Thailand, which the government
policies have been supporting tourism management in Thailand, including Phatthalung province. Phatthalung
is small province located in Southern part of Thailand, where the tourism management has been developing.

However, Lumpum Lake, that used to be one of the most attractive places in Phatthalung, becomes less



attractive to many tourists. Hence, this paper applies the marketing strategy 4.0 to sustainably develop in
tourism management of Lumpum Lake in Phatthalung. This study aims (1) to investigate the behavior of
tourist in Lumpum Lake, (2) to study the tourist's opinions toward tourism services experienced in Lumpum
Lake, (3) to study the recommendations for sustainable development in Lumpum Lake, and (4) to study the
tourist’'s perception toward marketing strategy 4.0 applied for sustainable development in tourism
management in Lumpum Lake, Phatthalung. The results suggest that most questionnaire respondents
receive the information about this attractive place from friends or intimates, which the most attractive place is
Lumpum Lake among other places within the local community area in Lumpum. And the reason why tourists
choose this place is because of its beautiful nature that is the strength of Lumpum to further recommend to
other tourists. However, as a weakness, there is less campaign promoting tourism in online media. Besides,
according to marketing strategy 4.0, 5 aspects of capability of tourism management has been investigated;
(1) the awareness of attractive place among tourists, (2) how the attractive place becomes impressive among
tourists, (3) information accessibility of attractive place among tourists, (4) how to attract tourists to make a
decision to travel, and (5) the willingness of the tourists to recommend the attractive place to others. The

result suggests that all 5 aspects are at moderate level.

Keywords: Marketing strategy 4.0, Tourism management, Lumpum Lake
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