UNAINNIY

o3 wdsy  waAnIsHNTITUINT wardudzaanismIaaanan sl
U3NM35N9lIIUINIZAL 4 avasknriasdignzialng
Twwasnanalual

Research Title Behaviors in using service and Marketing mix to use the

4-star hotel business service of Thai tourists in Hat Yai District
=Y =Y g %
WIIANEND SOWNIA
‘g [~ [] & %] a a 'Y a
unmwﬁm“muwﬁwaamsﬁnmmuﬁangmmmifﬁmumumsvm

NRINYIFYIINATAI UN1IANBI 2561

unAnga

mMTgeRkiianeasd Lﬁaﬁnquaﬂﬁwaaﬁfﬂﬁauﬁmmﬂmiumﬂﬁanlﬁu’%msqiﬁa
Tstususzau 4 enluaaiuisnunemalnguazifodnsszauanuddysessulszauniinsaaa
@iamnﬁanlﬁu’%miqiﬁﬂnLLi&l‘sm“uﬁ'mﬂuLwﬂ?uﬁéwmam@‘l,mg sﬁaﬁwLLuﬂmuJﬁ]ﬁ'ﬂmuqﬂﬂaLLa:
Tanuasidlunaddinnialduinme

n&ju@Taasmﬁslﬂumiﬁﬂwﬁﬁ’m%f: fo dnviaaierralnefidunsniveafisauazigiwn
Tssusnszan 4 anlusunemalng Trodoungainion — Suinay 2561 S1wIn 400 au inJasfiefiltlu
M33suasiasuuuFa LNy aﬁﬁm%’lumﬁmﬂ:ﬁ%yja Usznaudae sddidanssmun ldd1aanud
(Frequency) 38uas (Percentage) 'ﬂ"lmﬁlﬂ (Mean) E\%’JuLﬁ;mmum@l‘igﬁu (Standard Deviation) Laz&0@
L%ami,muﬁll‘ﬁ fa laauaas (Chi-Square) NAFALANNLANAIIVBIANT (t-Test) NagauetaW (F-Test) e28
MINATNLHANNUUTLTIN (One-Way ANOVA) ﬂs:mawal,l,a:’?l,ﬂﬁ:ﬁ“ﬁagaImlﬁTaJiLLniuémEﬁ]gﬂ SPSS
(Statistical Package for the Social Sciences)

WNANI3VYNUIN

ﬂbﬁlﬁ‘i‘ﬁd'suqm laun twe a1y anunIw a1 dw wazeldiadodoidon Sausuwuis
”@1qﬂszad@TﬁLﬁ%ﬂﬂWﬂW”ﬂﬁalﬂﬁu%ﬂ'ﬁ atfiind Ay MIaiianszey .05

inriendfisarn inofifine 218 TAUNMIANI Meldiadudaiion drenu Sszduanudidyues

fudszaunisniiamadanianfanlduinisgsfalasusnszau 4 a1 lwwadnnenialng lasw
wand9ie dauinvadisazainoidaniunin andw d1eiu Srzduanuddgrasdiuldizsunis
niaaadaniaifenlduinisgsfialiousuizau 4 a1 lwaadinewialng lassuuazsodiu
lduandranu

inresisnrn nefidswwsudidwn anudlumsdanin vefasseslsiusuuazlamaluns
NALNNEWAYU Srzauanudayaassindszauminisaaadanaidanlduinisgsialsiusszey 4 a1
luadinemalng lagnauandnsfiu sminvesfsrrn nefiffagussssdidunanvinuielduing
wazaudlunadrwnanein fazauanudagvesdindszaunnisaaadanisidanlsuiniigfa
Tsaususzau 4 a1 lwaastnamalng lasmuuszsnadnlduandranis

o o o a

ARIATY - wn@niswmaaﬁfﬂﬁauﬁﬂmn, IiGLLi&lii@T’U 4 @1, FINUITRUNIINTANA



ABTRACT

This research aims; (1) To study the behavior of Thai tourists in choosing to use a 4-stars hotel
(2) To study the importance of marketing mix towards the selection of 4-stars hotel (3) To study the
relationship between personal factors and behavior of choosing a 4-stars hotel (4) To compare the
importance of marketing mix and personal factors towards choosing a 4-stars hotel business in Hat Yai
districtand (5) To compare the level of marketing mix and behavior of using 4-stars hotel business in
Hat Yai District.

Sample 400 Thai tourists to use the 4-star hotel. Descriptive statistics are expressed as
frequency, percentage, mean ,standard deviation.And inferential statistics was done using chi-square test,
t-test, f-test with one-way analysis of variance.

We found that most of Thai tourists are female. Age between 25-35 years, most of them are
married / living together, Bachelor's degree, have a career as a company. Average monthly income 25,001
- 35,000 baht. The results of the analysis of the behavior of tourists using the service showed that most of
Thai tourists aim to stay / travel or leisure. The number of days of stay found that most have 2 nights stay.
The frequency of stay found that most have a frequency of staying 1-2 times / a year. The style of the
room found that most of the popular room with a double bed. The price of the room found that most of the
rooms are in the price of 1,000 - 1,500 baht. Booking of the hotel room found that most of the hotel rooms
have been booked in advance. How to book a room, found that most have a way to book a reservation via
phone. Knowing the hotel, most of the hotels are known from the internet. Making decision in 4-stars hotel
service of most tourists were chose by themselves. The location of the hotel found that most of the
popular hotels are located near tourist attractions. The opportunity to return to stay found that most
choose to stay at the same hotel. The importance of marketing mix in using 4-stars hotel found that most
of Thai tourists. The overall picture is at the highest level. Product a the highest level. The price is at the
highest level. Distribution channel is at the highest level. Marketing promotion is at the highest level. The
person is at the highest level. Process is at the highest level and the visualization and presentation of
physical characteristic is at the highest level.

In addition, found that the relationship between personal factors and behavior of Thai tourists in
using 4-stars hotel business in Hat Yai District. According to the purpose of staying or using the service,
found that gender, age, status, occupation and average income per month is related to the purpose of
staying or using service statistically significant at the .05 level.

The importance of marketing mix .According to the purpose of staying or using the service, found
that most of Thai tourists had the purpose of staying or using the different service. The overall and
individual were not different statistically significant at the .05 level.

Most of Thai tourists had opinions on the product and the image of the hotel. By commenting that
it should improve on the safety of tourists, more valuable assets in cars. Marketing promotion that the
hotel should have tours program. Organizing tours of important places or natural resources that are not far
from Hat Yai district.

Keywords : behavior of Thai tourists, The 4 Star hotel, market mix
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