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ABSTRACT

The objective of this research is (1) to study personal factors of Cafe Amazon customers
in Hat Yai District, Songkhla Province (2) to study the marketing mix factors of Amazon Cafe's
customers in Hat Yai District, Songkhla Province (3) to Study brand loyalty to Cafe Amazon. In
Hat Yai District Songkhla Province (4) to compare brand loyalty to the Amazon Cafe store in Hat
Yai District Songkhla Province (5) to study service marketing mix factors affecting brand loyalty.
Cafe Amazon In Hat Yai District, Songkhla Province. The sample group used in the study was
400 people. The time for collecting questionnaires during December 2018 The tools used in the
study were questionnaires. Data were analyzed using descriptive statistics including percentage,
mean, standard deviation, inferential statistics, statistics, Chi-square, relationship analysis. And
statistics for multiple regression according to Stepwise method. Analyze factors that influence
loyalty. By having statistically significant significance at the level of 0.05
The results of the study showed that (1) personal factors of respondents, most consumers were
female Accounted for 56.75 percent, aged between 20-30 years, representing 44.50 percent of
which undergraduate studies Accounted for 39.75 percent, with a personal business career
Accounted for 43.25 percent and most of them had an average monthly income of 20,001- 30,000
baht or 36.50 percent (2) the level of importance of service marketing mix factors affecting the
Amazon Cafe brand in Hat Yai Songkhla Province Consumers There is a significant level of
service marketing mix factors that affect the brand of Cafe Amazon in Hat Yai, Songkhla Province.
Overall, the level is very high. Considering each aspect, it was found that the consumers had a
significant level of service marketing mix factors affecting the brands of Cafe Amazon stores in
Hat Yai District, Songkhla Province, in all aspects, including 1. Distribution 2 3. Marketing
promotion 3. Physical aspects 4. Products 5. Personnel 6. Service processes 7. Price according
to market promotion (3) The result of the study of the loyalty level affecting the Cafe Amazon
store brand in Hat Yai District, Songkhla Province. Consumers have a loyalty level that affects
the brand. Cafe Amazon stores in Hat Yai, Songkhla province. The overall picture is at a high
level. Considering each aspect, it was found that the consumers had a level of loyalty that affected
the brand. Cafe Amazon in Hat Yai District, Songkhla Province was at a high level in all aspects.
From sensitivity to price factors 3. intentions, warnings, and warnings 4. purchase intentions
respectively (4) comparison of loyalty that affects brands, cafés, Amazon stores The Hat Yai with
personal factors consumers with different gender. There is a level of loyalty that affects the brand
of Cafe Amazon in Hat Yai, Songkhla province. The intention is due to the sensitivity to the price

factor. The intention, warning, and overall image are different with statistical significance at the



level .05 As for consumers with different educational levels There is a loyalty level that affects
the brand of Cafe Amazon in Hat Yai, Songkhla province. The intention is due to the sensitivity
to price factors. The intention, warning, and overall image are different with statistical significance
at the level 0.05 consumers with different occupations There is a level of loyalty that affects the
brand of Cafe Amazon in Hat Yai, Songkhla province. The intention, warning, and overall image
are different with statistical significance at the level 0.05 also found that consumers aged And the
average monthly income is different There is a level of loyalty that affects the brand of Cafe
Amazon in Hat Yai, Songkhla Province. Overall, and each side is not different. With statistical
significance at the level of 0.05 (5) service marketing mix factors affecting the brand loyalty to
the Amazon Cafe store in Hat Yai District Songkhla Province Service marketing mix factors Can
predict the overall loyalty of the Amazon Cafe brand in Hat Yai district by 23.0 percent (R2 =
0.230) with statistically significant at the level of 0.05. In terms of marketing promotion, price and
personnel, together can predict the loyalty to the brand, the Amazon Cafe. In Hat Yai district,

24 .3 percent (R2 = 0.243) with statistical significance at 0.05
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