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ABSTRACT

The purposes of this research were to study factors of marketing mix (7Ps) service, study of using
technology, study of decisions making for using Application Mobile Banking (MYMO), study factors of marketing
mix (7Ps) service and factors of using technology effecting to the decisions making for using Application Mobile
Banking (MYMO) of government savings bank customers in amphoe mueang, songkhla province. According to the
study, the samples used in this study were customers of government savings bank customers in amphoe mueang,
songkhla province. By collecting data from a sample of 385 people from the accidental selection. Instruments used
in this study was questionnaire. The statistical analysis of percentage, mean, standard deviation and multiple

regression analysis.

The research result found that; Priority factors of marketing mix (7Ps) service to decisions making
for using Application Mobile Banking (MYMO) overall and clause were at the high level. Perception factors of
using technology to decisions making for using Application Mobile Banking (MYMO) overall and clause were at
the highest level. The decisions making for using Application Mobile Banking (MYMO) overall was effecting to
decisions making for using at the highest level. The hypothesis test results found that factors of marketing mix
(7Ps) service can explain the variability of decisions making for using Application Mobile Banking (MYMO) of
government savings bank customers in amphoe mueang, songkhla province was 76.0% and factors of using
technology can explain the variability of decisions making for using Application Mobile Banking (MYMO) of

government savings bank customers in amphoe mueang, songkhla province was 71.50%

Keywords : decision making process, Application Mobile Banking, government savings bank
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