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Online Marketing Mix Factor Effect to Customers Decision Making to Purchase

Fashion Merchandise on Online Shopping in Songkhla Province
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ABSTRACT

The purposes of this research were to study the individual factors of consumers purchasing fashion products
through online channels in Songkhla Province. To study the Online marketing mix factors affecting of consumers
to purchasing fashion products through online channels in Songkhla Province. To study the decision making
of consumers who purchasing fashion products through online channels in Songkhla Province. To compare the
decision-making process by individual factors of consumers who purchasing fashion products through online
channels in Songkhla Province. And to study Online marketing mix factors affecting the decision to purchasing
fashion products through online channels of consumers in Songkhla Province. According to the study, the
samples used in this study were consumers in Songkhla province who bought fashion products online. By
collecting data from a sample of 385 people to analyze the percentage, mean, standard deviation One-way

analysis of variance and analyzed with Enter Multiple Regression statistics.

The research result finds that; Most of the sampling were female, age between 19 — 25 years,
education Bachelor’s Degree, government officer / government employee, incomes between 10,001-25,000
baht. The online Marketing mix and the decision-making process overall and clause were at the high level.
The hypothesis test results that consumers who responded to the career questionnaire and the decision-making
process of consumers who bought fashion products through online channels in Songkhla Province, are
statistically significantly different at 0.05 level. As for the factors of gender, age, education and average income
per month and the decision-making process of consumers who purchasing fashion products through online
channels in Songkhla Province and the decision of consumers who purchasing fashion products through online
channels in Songkhla Province Overall are no difference. And online marketing mix factors affect the decision
to purchase fashion products through online channels of consumers in Songkhla Province. Overall, it does not

affect the online purchasing decision process of consumers in Songkhla province.

Keywords : Marketing mix, online marketing, purchasing decision process
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