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FACTORS AFFECTING THE DECISION TO CHOOSE HOTEL SERVICES IN
HATYAI DISTRICT, SONGKHLA PROVICE
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ABSTRACT

Research study factors affecting the decision to choose hotel services in Hat Yai District, Songkhla Province. The
objective is to study the relationship between personal factors and marketing mix factors affecting the decision to choose hotel
services in Hat Yai District, Songkhla Province. This study is travelers who choose to use the hotel in Hat Yai, Songkhla
Province, a total of 400 samples. The research methodology is using the quantitative research which is a survey research
model using questionnaires as a tool for data collection. From the study found that most of the samples were female than
males with 246 persons, aged 31-40 years, marital status, occupation, private company employees, income 15,001 - 30,000
baht.

The behavior of hotel selection in Hat Yai, Songkhla, classified by reasons for choosing to use the service, hotel
reputation, duration of stay per stay (2 nights), traveling with family/relatives, number of times using the service (4 times) and
the channels for booking via telephone The marketing mix factors affecting the decision to use hotel services in Hat Yai District,
Songkhla Province, were at a high level When considering each aspect, the first priority is the service process, followed by
the personnel/service staffs, product, price, physical characteristics and marketing promotion. The service process is at a high
level which is the most important aspects from the respondents. The first priority aspect is having the completely accuracy of
service according to the reserved from customer. Following by a 24-hour customer service and fast service, respectively.

The hypothesis test 1 found that personal factors consisting of gender, age, occupation and income affect the
decision to choose hotel services in Hat Yai District. Songkhla Province is different except the status which is the least. The
hypothesis test 2 found that the behavior consisting of the reasons for choosing to use the service, the duration of stay, number
of guest traveling, number of times that the service is used, channels of booking are affecting the decision to choose to use
hotel services in Hat Yai District, Songkhla Province by comparing product, price, location, marketing promotion, personnel,
physical characteristics surrounding the hotel area and the process of providing different services.

The suggestion from this research are following: 1) The service firm should study the strategies of using public
relations media in hotel public relations planning in order to bring the results to be used to improve the style, including the
methods of advertising, tourism and hotels to be more diverse. 2) The study to identify the problems and needs of tourists
who visit in the area of Hat Yai District, Songkhla Province then use the information obtained to improve the hotel in Hat Yai
district Songkhla Province to meet more needs from tourists. 3) The information should be collected from foreign tourists.
Since there are many foreign tourists visiting and staying in the area of Hat Yai District, Songkhla Province. There should be
in-depth interviews with entrepreneurs and customers to use the information to improve the hotel. In the area of Hat Yai,

Songkhla Province for more quality.

Keywords: Hotel selection behavior, Marketing mix factors, Hatyai
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