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ABSTRACT

The purpose of this research studied the consumer behavior of Japanese restaurants in Mueang District,
Songkhla Province to studies marketing mix affecting the decision to use Japanese restaurants in Mueang District,
Songkhla Province, to studies of the relationship between the personal information of consumers select Japanese
restaurants in Mueang District, Songkhla Province. The sample group consisted of 400 people. The questionnaire
used to collect data were blogs that the researchers created by myself.

The results showed that most respondents were female not over 30 years old, most have single status,
bachelor's degree, most of them are professionals and most business people earn 20,001 baht per month or more.
The marketing mix factors affecting the decision to use Japanese restaurants in Mueang District, Songkhla Province
were at a high level.

And found that physical appearance at the highest level and in terms of product, price, distribution channel
Marketing promotion Service staff and the service process is at a high level. The highest mean value is physical
appearance and the lowest mean value are Marketing promotion.

A study of consumer behavior of Japanese restaurants in Mueang District, Songkhla Province. Found that
most of HATYAI SASHIMI Lotus Songkhla services were used and the average frequency of service usage per
month is 1-3 times. Most service opportunities will be available at 16:00 onwards. The shop style that is like to use
the service is Restaurants in the mall the average cost per time is 500-699 baht. And studying the
relationship between personal information and behavior of using Japanese restaurants of consumers in Mueang
District, Songkhla Province, found that their status, career and income are related to the use of Japanese
restaurants in the areas of Japanese restaurants used regularly. Status, level of education, employment and income
are related to the use of Japanese restaurant services in terms of average usage frequency per month. Found that
the age, employment and income are related to the use of Japanese restaurants in terms of service usage

opportunities shows that personal factors don’t affect the selection of consumers of Japanese restaurants.

UNA (Introduction)
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