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ABSTRACT

This study aims to (1) study Hatyai citizen behavior on consuming readymade fruit and vegetable juice, (2)
study Hatyai citizen life style that affect the decision making of buying readymade fruit and vegetable juice. The
respondents are 400 of Hatyai citizen. Questionnaire is used to collect quantitative data. Descriptive Statistics
such as chi-square, mean, frequency, percentage etc. are used to analyze the data.

Conclusion (1) Most of the respondents consume readymade fruit and vegetable juice with extra vitamin with
reason of health benefit. Average spending each time on readymade fruit and vegetable juice is 21-20 baht.
Convenient store is the most popular channel place to buy the juice. Type, brand and appearance of the product
are concerned among consumer. Most of consumer buy the juice for themselves and receive the advertisement
from the internet. (2)The relationship between health lifestyle and consumer decision making is moderate. Most of
people tend to involve more in activity related to health such as buying product taking care of beauty and health,
entertainment to release stress and healthy drink. In moderate level, some of consumer in Hatyai involve in
reading health related book, seeing doctor, visiting product trade fair and watching television. Least attracting
activity is yoga. (3) Some of personal characteristics have relationship to juice consuming behavior such as
gender and marital status. However, age, education and occupation and income level have no relationship to
juice consuming behavior. (4) Relationship between health related lifestyle and consumer behaviors reveals that
price has relationship to consumer behaviors. However, place, type of juice, brand, packaging and advertisement

has no relationship to consumer behaviors.
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