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ABSTRACT

The purposes of this research were to study behavior and decision of mobile banking
usability that effected mobile banking service selection. The study was a quantity research. The
sample consisted of consumers who used mobile banking in Hat Yai, Songkhla. Data
collections was 400 questionnaires.

As the result, the sample consisted of consumers who used mobile banking is
undergraduate women, between 20-29 years old and company employees. Major behavior of
mobile banking usability frequency is 5 time per month. Most consumers used Siam
Commercial Bank service for basic financial transaction that consisted of 4 factors in
descending order as follows: beneficial of user manual, easily access, safety and, risk,
respectively.

Furthermore, researcher found that decision of mobile banking service selection in
descending order, consumers satisfied to use service in high level. Hypothesis testing of factor
affecting mobile banking service selection was on 24.9% (R2 = .249), statistical significance
was 0.5, and there was variable that was able to significantly predict as follows: beneficial of

user manual knowledge and overview factor.

Keywords: Mobile Banking, Banking on phone, financial transaction
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