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A Comparison of Customer Relationship Management that Influenced
the Decision to Buy Ready-Made Clothes Between The Mall
Department Store and Terminal 21 Department Store in

Nakornratchasima Province.
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ABSTRACT

This independent research aims to study the comparison of customer
relationship management that influences the decision to buy ready-made clothes
between The Mall Department Store and Terminal 21 Department Store. Of people in
Nakhon Ratchasima province By using questionnaires as a tool for data collection From
the population group is the selection of questionnaires distributed only for the sample
who live, work or study in Nakhon Ratchasima province Who used to buy ready-made
garments in the mall, The Mall Nakhon Ratchasima, in the amount of 405 samples
Who used to buy ready-made clothes in Terminal 21 Department Store, Nakhon
Ratchasima, in the total of 405 samples, Collecting data from the questionnaires of the
population of this research sample 810 samples.

Statistics used in data analysis were percentage, mean, standard deviation, chi-
square value. t-test Anova and Regression. Statistical data analysis using SPSS program.
This research determines statistical significance at .05 level. This research results Found
that customer relationship management influenced the decision to buy ready-to-wear
clothes of people in Nakhon Ratchasima Province, Terminal 21 Department Store In
the department store, The Mall, customer relationship management does not
influence the decision to buy ready-made clothes of people in Nakhon Ratchasima
province. May show that the mall is open for longer than Terminal 21 shopping malls
The decision to buy ready-made clothes comes from reasons other than customer
relations. Therefore, The Mall Department Store should increase the management of
customer relationship management in order to increase the opportunity to generate
more sales. And Terminal 21 Department Store Should maintain the standard of

customer relationship management consistently
Keywords: Customer Relationship Management, Decision, Department Store
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