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Abstract

This research was to Study the Marketing Mix Factors Influencing the Decision to Buy
Second-Hand Cars of Consumers in Bangkok. The sample used in this research Is the
population that lives in Bangkok with the name in house registration and no name in the house
registration Who decided to buy second-hand cars, amount 385 Peoples Samples By using
questionnaires to collect data The statistics used in data analysis are frequency, percentage,
mean and standard deviation. Analysis of t One-way analysis of variance and multiple
regression analysis for analyzing statistical data using The program for data analysis Most
respondents are mostly female, aged between 26-30 years, having a career as a private
employee education level is Bachelor's degree and single status. Average monthly income is

20,001- 30,000 baht. The study of marketing mix factors influencing the decision to buy second-

hand cars of consumers in Bangkok The consumers think that the marketing mix is the product
factor. Distribution channel factors, People factors , Process factors, Marketing promotion
factors, Price factor, Physical factor Is very important And hypothesis testing results
Respondents with gender, age, status and different monthly average income, making the
decision to buy second-hand cars of consumers in Bangkok are different and the marketing mix
factors with product, price, distribution channel Marketing promotion For staff or personnel
Process And physical characteristics There are no relationship with the decision to buy second-

hand cars of consumers in Bangkok.
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