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Study of Marketing Mix Factors Influencing OTOP Silk Pakthongchai buying

decision of Population in Nakornratchasima Province.

L& 'y
i gulndvion
Sane Suyphonoi

unaaga

mﬁaﬁ'ﬂﬂ%‘iﬁi’@qﬂi:mﬁ WadAnsnTasuaulszaunsmiaaaidnadansaaauladondadue
oToP M lnuinssTaveilszons JawiauaInaian ﬂ@jm‘”’saﬂ'wﬁlﬂuﬂ'ﬁﬁﬂm fa Yrznsludsnia
wasTiN Agern lnutnsesy $19% 400 ﬂué’aULL‘U‘Uaaumuﬁ;ﬁﬁ'ﬂﬁﬁwmﬁumwﬁﬁLLu:ﬁwaammsﬁ
LLa:QL%ﬂamWEy aamnefnndnsiuguilng noujaudszauniinisama FIWNINUWISERL AT Tt
Toyady AW Jawas ALl LLatszﬁmLuummg'm MINATNLRNT MINATEAANNUUTYTIUN
W7 uazAaNUintanaunutadshsreaieidun Smivlienzidoyansadidls lwnsuduiagdlunns
Aenzitoya

HansAnsIdulETInImaaiwuh gaaunusaumusmlngidunandgannniuweme
011 31-40 T famunw laa erfwiduwinnuuisniansu fzeuneldadodafion 10,001 — 20,000 LN
faLdon TanamTIsuNL Tasanasulssmnimanifidnadonseasulaidondadudr oToP flnuihn
FITHURILTZTINT JIAIAUATTRNN tAun Lwe 91g FDTUNIW 3w uazmeldadudaion dmeuEn
Uszaumsmiamaiinadansaaauladendadue OTOP i lwainssttuedts=mng S9nSauasmodun
ldun 1) Tadudruntanmust 2) Tasadunen 3) Tadadiugdaininsaainning 4)RsdunTaaasu
mIaae 5) Tasaduyans 6) Tadudunszuinniy 7) Tadvduanmwasninmenw Giss 2 Taivdinade
mysasulaidandodud OTOP ilwuinssde fa TasueuNanA M LazeIHANIFILESUNNTAMNA

ey : dulna, oToP knlwuinsady

Abstract
The purpose of this research was to Study of Marketing Mix Factors Influencing OTOP Silk
Pakthongchai buying decision of Population in Nakornratchasima Province. Questionnaire was used as a tool
to collect data from 400 populations in Nakornratchasima who has been bought OTOP Silk Pakthongchai. All
collected data were statistically analysis by frequency, percentage, mean, Standard Deviation, t-test, one-way
analysis of variance and Pearson product moment correlation coefficient. Data Processed by computer
program.

The result of demography study showed that most respondent are Female age between 31 — 40
years old single status an occupation as a company employee and have monthly income between 10,001 —
20,000 THB and the result of demography study show all factors are affecting to Influencing OTOP Silk
Pakthongchai buying decision. Marketing Mix Factors Influencing OTOP Silk Pakthongchai buying decision

that we were study consist of 1) Product 2) Price 3) Place
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4) Promotion 5) People 6) Process 7) Physical Evidence and the result of Marketing Factors study show 2

factors are affecting to Influencing OTOP Silk Pakthongchai buying decision are Product and Promotion.

Key Words: Consumers, OTOP Pakthongchai
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Belch and Belch, 1993 l@l#na1ain wqmnﬁuwuﬂnﬂ RUNBHI NIZLIBNNIAAINTIN A4
wmﬂamvl,ﬂumw,ﬂmmaalumnm g Matden mysemsldninlnfame uas
nelErennaasmeiusnT aruasnudaImwazaatnsawamnilasuanuiels
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Engel, Blackwell and Miniard, 1993 lal¥anunanglii ‘mmmﬁay AanTInednag ﬁqﬂﬂa
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I UHAAT AT smmLLuqu@ﬂﬁuwuﬂnﬂmmmaﬁmﬂ wn@Ansswwesguilnald o it

1. muuquwmmwuﬂm"uaaﬂa@Laanmmwamaﬂmﬂﬂmuumwaaﬁmﬂwmmm 3
mamamuﬂnﬂ I@sJmﬂmqwgmwmﬂmmﬂi”ﬂﬂ@ﬂ%’luﬂwmmmﬂ lasduwinnuda A
wqmmim mﬂmu"l,mawmm %38 a’n%mﬂﬂmﬂ@ LLawmnmn’mmmﬂmmdmliﬂ% LEAIWOANIINA G
DaNU WA UALDIRDFILI

2. mumqummsuNuﬂnﬂmamaumm ﬂm‘”vl,(ﬂﬂ@(mLL‘iJ‘]JWt]GIﬂi‘SSJﬂ’]S‘]IEJ“HadN‘UiIﬂﬂ Y
Usznaudivesdisznon dmusn fa MI3suasi1 myiuilam maussmdaya n1s dsslinmaiian ns
Zo Wan13%0 LL&”Wﬂ@ﬂiiN%a\‘lﬂ’]i"ﬁa drufiges utseeniils thsbdu ﬂmaﬂmﬂa leuimsiugnssla
MIFUIANUTaUATAUAGLATN AW WIAALIEINL Akled LAsLUINIALAUTIA Tasuftansae
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wwAauammaEfiisiumIdninleda

msaadula (Decision Making) nansfis nszuawmslumsaenfiaznssnsleds
wiksnmMaiendna 9 ‘ﬁ'ﬁayj 6’1’%\1Ei:uﬁnﬂﬁ'ﬂa:ﬁaaé’@§u1a1uvml,§'aﬂ@m 9 Pa9FuALAzLTNToLIAND Tagii
\nazianfudniauinsanadeyauszdahiinvaseniunisal mw‘”@ﬁulﬁlﬁaLﬂum:mumsﬁﬁwﬁ'@uazag
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mu@aummmu’lﬂ (Buying Decision Process) Lflum@umumu’[umsmaulwaaNUiInﬂImua'mu
N3TUIUM3I 5 Tuaan aenszuawminasulade 5 Tuneuzasuilnacil

(A37970 LRI UazAmez, 2541:145)



Asausilan
(Problem Recognition)

-

AswAMWNaNA
(Information Search)

-

asiszdiunaniaian
(Evaluation of Alternative)

-

- - |
Asaraulata
(Purchase Decision)

-

= o A
WOANTIU NEWAINITEHA
(Post Purchase Behavior)

i 1 nazumInaadulafa 5 Tunauvedguilng aaniaad (Kotler, 1997)

nyuIwMIaaaulage

m:mumﬁ@ﬁﬂamaasjﬁim (Decision Process)LLﬁﬁuﬂnﬂa:ﬁmwLmn@mﬁ'u Janudadniy

A o =2

' o P voa o a tg/ o A e a l&‘ ' I Qq;
LL@ﬂ@’lGﬂ%LLWﬂUiIﬂﬂﬁ]:ﬁEﬂLL‘LI‘]Jﬂ’]S@]G]ﬁulﬁ]‘ﬁaﬂﬂa’lﬂﬂadﬂ% mm:mumsmaﬂwa wivaantdu 5 Auaa

a

J

She

NMINIRNINTINIRIaANAEINT (Problem or Need Recognition)
a & A vk R \ \ A a A A R A
TywiAeduideyaaaiinisanuuandissznianwiiiduganad ( Ideal) Ao amwilanzanidsannias
d' [ d' A . nl ' d' a J o = 1 v Aa v
waziluamwiunnwnuanmwiiduagats (Reality) va3fa6ng 9 Aifiadunuaues Jsneldiinanudainis

Mziduandudsznivannganadnuanmwiiduais laodymaasudazyanaaziiaungiuanedaninly

ld Y v oA a J ' dq/
Fssansnagdldd Tymvesuilaeanafaduainaing delui
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