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Abstract

This research aimed to study behavior of customer and factor that effect to decision
making of buying a product and service from Natural gas for vehicle Station in Bangkok province,
Thailand. The reason of this research, because the business is running on the economical place
and High turnover of citizens, but there are no standard and platform of non-gas business, Which
could generate an additional Income in some empty space in the stations. The research is
conduce by the hypothesis from among of attribute of the focus group to studied customer’'s
behavior and Market Mix’s factor. After that can bring the result of the research to be the
information to advise the Natural gas for vehicle Station’s marketing plan for the owner. The focus
group have studied from Customer of Natural gas for vehicle Station in Bangkok province,

Thailand. Population of the focus group to make a sampling from questionnaire are 400 persons.

Result:

Almost of the sampling population of customer from natural gas for vehicle Station in
Bangkok province are men, between the ages of 30 to 49 years old, married status, personal
income under 20,000 bath per month and theirs occupation are drivers. In aspect of marketing
mix factors was rate at the moderate by the most the population pay attention in every factor. In
aspect of behavior of the target group as follows the frequency of buying is more than once per
day, The purchasing cost per time under 100 bath, The most demand on non-gas service are
food court, Minimart, Car wash Respectively. It can assumed that the authority should be pay
attention all of target group’s demand to attract the target group and make a decision to purchase

their produce at highest rate finally.

Suggestions:

Should be include studying of personal factor that relate with customer’s behavior and
Marketing mix factors for the correctly data which lead to business target is the highest benefit.
Should be include studying of a purchasing with the highest demand product and service for gain

the revenue.
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