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ABSTRACT

The purpose of this research is aimed atto study the factors. The demographic
characteristics affecting the Ravens decided to invest in a mutual fund investor, Muang,
Nakhonsrithammarat and the marketing mix (7 Ps). That affect the decision to invest in a mutual
fund investor, Nakhonsrithammarat . For the securities management company ( Asset
Management Company) can bring the results of this study that describe Factors affecting investment
decisions in mutual funds of investors to provide services of mutual funds of various asset management
companies. To be in line with the needs of the people , to be the information in defining the strategy and
creating a sustainable competitiveness which will lead to The success of the organization in the future

The researcher used the method Quantitative research methods used The research

of the operation, police using T's online inquiry (Online Questionnaire) during the months
from December 2561 to January 2562. With a sample group Investors who have invested in mutual funds that
reside in Mueang , Nakhonsrithammarat . Number 400 Which the researcher has used the information
obtained From respondents to analyze and process By dividing the data into 2 parts: The
analysis of the data, species were frequency, percentage, standard deviation and the mean. To describe the
demographic characteristics of the sample, science has come to collect data. And the second part is the
inference data analysis By using statistical packages Including T-Test, One way ANOVA and Chi-
Square In testing the hypothesis

The study indicated that Factors that affect investment decisions in investors' funds in
Mueang Nakhonsrithammarat The results showed that the majority of respondents were female. Aged
between 31 - 40 years ,average monthly income 15,001 - 30,000 baht Most have a career State Enterprise
Office Have an education level Higher than a bachelor's degree and have experience in fund investment 1 - 5
years Marketing mix factors (7Ps) that have resulted in investment decisions in mutual funds Product Focus
on asset management companies ( Asset Management ) Is reliable and famous In terms of price, it is
important to have an appropriate fee for fund trading. Service channel Featured on the channel to Buy / Sell /

Switch. Various channels such as Internet Banking, Mobile Banking etc.



Marketing promotion Pay attention to convenience, can pay for the purchase of investment units by credit
card In terms of personnel , the importance of having a fund manager is knowledge of the ability to manage
mutual funds. Physical Focus on The card's presentation style of investing is easy to
understand. Process Services Focus on Buying funds through various electronic channels is easy and
convenient. Marketing mix factors (7Ps) are definitely factors that affect future investment decisions and will
be suggested. Encourage others to invest in mutual funds and mutual fund sales channel bought over the
Internet. Can facilitate more finally The researcher hopes that the results of this study will help the relevant
mutual fund business to apply the research results to develop as a guideline for determining and planning the
operation management. In all aspects involved In order to achieve success and be able to create a more

sustainable and effective business

Keyword Decision Marketing mix Securities Management Company ( Asset Management ) Mutual Fund
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