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ABSTRACT

This research aims to study the relationship between online marketing and purchasing behavior of
online consumers in the District, Nakhon Ratchasima province and study online marketing with the
purchasing behavior of online consumers in the District, Nakhon Ratchasima province. The tools used in the

data collection are the questionnaires. The population of this research is the consumer in the District, Nakhon



Ratchasima province who have purchased online. The samples used in this study were calculated sample
size in cases where an unknown number of people and recipes from a population of uncertain. Using the
formula of — WG Cochran (1953), which had a sample size used in this study, was 384.16, or about 385
people, the researchers adjust the sample size increases, a total of 400 statistics used. Data analyses were
frequency, percentage, mean and standard deviation. The hypothesis of the research is to analyze the
coefficient correlation Pearson (Pearson product-moment correlation) and regression analysis multiple
(Multiple Regression Analysis) The level of statistical significance level. 05. The research found that most
respondents were female, 275 were aged 26-35 years, a private business and a bachelor's degree the higher
income of 20,000 baht. Hypothesis test result that online marketing, including electronic mail marketing,
website marketing, content marketing, social media marketing and search engine marketing is related to the
purchasing behavior of online consumers in the District, Nakhon Ratchasima province the statistical
significance level. 01 and online marketing including electronic mail marketing, website marketing, content ,
social media marketing and search engine marketing influence the purchasing behavior of online consumers

in the District, Nakhon Ratchasima province.
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