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Factors influencing the purchase of products in traditional retail stores Of

the population in Khao Phanom District Krabi
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ABSTRACT

Independent study : the factors in fluencing he pwrchasing products in the primitive retail
shop of the population in Khaophanom district Krabi province. The objectives of the study mere the
factor of de mography and marketing mix as have an effect on the affitude and behavior of buging
in the primitive retailshop for the frail to develop these shops conform with the demand of
consumer be havior. The finding indicated that the most of the person ansmered the depth
interview is female as during age 36-45 years they graduated in the primary highschool. Their

works are orchardist and general work as employee who have income approximately 9,000-15,000



baht and marriage status. As the abone group always deal with the primitive retal shop. The focus
group have purchasing behavior in the primitive retail shop almost everyday. The especially
products are neceesity things in heir family such as food, water and the equipment of orchardist it
was found that the main factors of buying were as below. The factor of products.The factor of
price.The factor of the promotion by marketing. the factor of the management of products.Service
minded by friendly can be able familiarize with the customers. All of this point will attracted all

clients return always.
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