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ABSTRACT

The study of Thai tourist motivations and satisfactions traveling in Khanom district Nakhon Si Thammarat
Province. The purposes are 1) to study Thai tourist behaviors traveling in Khanom district Nakhon Si
Thammarat Province. 2) to study Thai tourist motivation levels traveling in Khanom district Nakhon Si
Thammarat Province. 3) to study Thai tourist satisfaction levels traveling Khanom district Nakhon Si
Thammarat Province. 4) to use outcome as guide for developing and strategic planning in Nakhon Si
Thammarat Province travel policy. The samples consisted of 400 people and random sampling by
convenience. The research instrument was a questionnaire. The data about Thai tourist motivation levels is
analyzed by Descriptive Statistics and satisfaction levels is analyzed by mean and Standard Deviation.
Hypothesis testing about gender, age, education, profession, income and domicile is analyzed by Inferential
Statistics and using Chi-squared statistic for testing relationships between pull factors and travel behaviors in

Khanom district Nakhon Si Thammarat Province of Thai tourist. The findings from the research are as follow;

1. The purpose of Thai tourist for traveling in Khanom district Nakhon Si Thammarat Province is tour,
relaxation and photography. Khanom beach is most attraction place in Khanom district. Thai tourist like to
travel with group more than 3 people in weekend about two days and get travel information from social

media.
2. Thai tourist motivation levels traveling in Khanom district Nakhon Si Thammarat Province is good
3. Thai tourist satisfaction levels traveling Khanom district Nakhon Si Thammarat Province is good

4. There was significant difference between individual people and Thai tourist behaviors traveling in Khanom

district Nakhon Si Thammarat Province (P<0.05)

5. There was significant difference between pull factors and Thai tourist behaviors traveling in Khanom district

Nakhon Si Thammarat Province (P<0.05)

6. There was significant difference between Thai tourist satisfaction and Thai tourist behaviors traveling in

Khanom district Nakhon Si Thammarat Province (P<0.05)

Keywords : Motivation, Satisfaction, Khanom District
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