< Y A A ~ &l L7 >
ﬂ’J’]ﬁJWG‘W?Jlﬁ]ﬂ’ﬁl"lﬁ.l‘iﬂ’ﬁtiﬂi@Elﬁ"li‘lﬁ’lﬁuL‘V\lE’J‘JﬂuLﬁu‘Y}’]\‘i @auaﬂ-l,mzmg‘ﬂ
Passengers' Satisfaction on Seatran Ferry route Donsak-Koh Samui

Suratthani Province

ananwal WINNAS

unAaaga

=2 ac A = v a a a &l o Y

MIAn® 398 1309 anuRinalanislivinatelasasdnrwreFluduniiaeudn-inzay
o o ¢ A Ao & A = a = v a A a &l
Jmiagnugini flagueaidinadnmngnisuuszanaianelazesgliuinmaselasmidnunesilu
) @ o o & o A o Ao ) & o @ o v a AR
idunaausn-inzays Iniagnegind uasieinamyiaplulsuslonidwivdiudyldnfadunis
walavasgltuinuazsasiuligsfienisivesdnaduldamdwinefnsdlasldunuseunuiy
wIasfialumaifivTiusindaysainngueaiadng 400 1o dAniunsienzddayagidvldldsunsuada
duiagd laslfad@donssan ldud driaud difessr duade uazdndoauusasgiu uazldadiads
auau laun T-Testlunmasauludrwwea iNaafuiosanuuand1s uazldaiid One-way Anova lunis
Aemzdanuudiniunmadon Weasinsanuuandrdludin ey amunw szaumIdnm arw Moldde
\an piiduwvedaeuuugauny MuNnANTINMIEUINNT uazanudawalanisliuinig Aszauany
\T0ai% 95% mmina;ﬂwaﬂ'ﬁﬁﬂmvlﬁ@”aﬁ

;j@ammuaaummmﬂmy'LﬂuLWﬂm‘ﬁu (3098:63.00) longszwing 3140 1 (Fowaz47.50) 4
SOUNIWENIR (3882 54.25) Hszaumdnwi3agie3 (3auaz 64.00) HanTwinans/sgiswia (3auas
53.50) sulnajineladalfan 15,001-30,000 U (Sasaz 52.25) LLaznuﬁa"WmeﬂI@T (30882 92.0)

doevuuuseunudmnlngsulnglsuinimenlduszaindy (Sovaz 97.25) Fadalavansluin
L@UN19 (3888273.00) ﬁi’mqﬂi:mﬂ‘iumiﬁaaLﬁm/ﬁ‘miau (Fauaz 75.00) lFUSMslutI9TuEN ST uanfiagd
(Fowaz 40.75) ITUSNMITINALATOLATING (Faz48.75) LaunsanltuSmslessnauasinad(Souas 83.75)

o v a = ed A o o o @

wanalunaRanlsuinmdnnuness Aaduuzihzaaian (Fauaz40.75)

o ' P A A =< ¥ oo, o A =

daaunvusaumudulngfidnadsanutaweladitsudzauminisamaluszauiisnuiwala
INIUAURRAA S TUTIN1IN1TIAI NN FBUAAR FNUNTETILALIILEUDAN B ILNIINIBNIWUAL

@Tmmzmun’ml,a:ﬁmmﬁaw E]I?Iﬂ’]%ﬂ |3 lu(ﬁ’]%’i’]ﬂ’] LRZAUNIIRILEIUNITAAG

adrag:anuisnela wgdnssw



ABSTRACT

Research on the Passengers' Satisfaction on Seatran Ferry route Donsak-Koh Samui
Suratthani Province The objective is to study the behavior and satisfaction of the users of the
Seatran Ferry route Donsak-Koh Samui Suratthani Province and to use the research results to
improve the business to satisfy the users and promote the tourism business. Of the country
according to the goals set by using questionnaires as a tool to collect data from 400 samples
For data analysis, the researcher used the statistical program using descriptive statistics such
as frequency, percentage, mean and standard deviation. And using inferential statistics
including T-test for sex testing To explain the differences and use One-way Anova statistics in
one-way analysis of variance To explain the differences in age, status, education level,
occupation, monthly income Domicile of respondents Service behavior And satisfaction of using
the service At the 95% confidence level, the results can be summarized as follows.

Most respondents are female. (63.00%), aged between 31-40 years old (47.50%) with
marital status (54.25%), educational level, bachelor's degree (64.00%), civil servants / state
enterprises (53.50%), most have income per month 15,001-30,000 baht (52.25%) and southern
domicile (92.0%)

Most respondents mostly use both leg and back services (97.25 percent) to buy tickets
on the day of travel. (73.00%) with tourism / leisure purposes (75.00%), used during Saturday-
Sunday (40.75%), sharing services with family / relatives (48.75 percent) traveling to use the
service by private car (83.75 percent). The reason for choosing to use Seatran Ferry is the
advice of friends. (40.75 percent)

Most respondents had average satisfaction, marketing mix factors at a high level of
satisfaction in products. In terms of distribution channels, personal aspects in the creation and
presentation of physical characteristics and processes and moderate satisfaction In terms of

price and marketing promotion

Key Word: Satisfaction Behavior
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