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ABSTRACT

The purposes of this research were to 1) To study personal factors that affect behavior and
experience in choosing accommodation of hotels and resorts in Thung Song District, Nakhon Si Thammarat
Province. 2) To study the marketing mix of using accommodation business'’s service in category of hotels and
resorts in Thung Song District, Nakhon Si Thammarat Province. The quantitative research Collect data by
using questionnaires from Thai tourists traveling to use the accommodation in Thung Song District Nakhon Si
Thammarat Province that used to use accommodation in hotels and resorts In Thung Song district Nakhon Si
Thammarat Province, 400 people from random sampling without probability. The research statistic tools that
were used to analysis the data were frequencies, percentage, mean, and standard deviation. The assumptions

were tested by t-test, F-test according with analysis of variance and least significant difference (LSD) , Chi-

square (XZ).The result found that most of the respondents were male, single, age 26 - 35 years old, civil
servant / state enterprise employee and have an average monthly income of less than 25,000 baht. Most of
tourists are Traveling about more 4 person. Period of stay is 1-2 days. Accommodation price less than 1,000
baht/night. Reservation method is website. And There is a decision to choose the accommodation by yourself
and were at .05 level of significance. The results of the hypothesis testing found personal factors have behavior
and experience in choosing to use accommodation in hotels and resorts In Thung Song District Nakhon Si
Thammarat Province is different Significantly is 0.05 Personal factors (sex, age, marital, education,
occupation and slary) related to the marketing mix of using accommodation business’s service in category of
hotels and resorts in Thung Song District, Nakhon Si Thammarat Province in price factors, people factors,
physical factors and process factors Significantly is 0.05

Keywords: personal factors, behavior of using accommodation services, marketing mix
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