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ABSTRACT

The purposes of this research were to 1) To study personal factors of the people who buy products
through online media in Nakhon Si Thammarat Province, 2) study the relation of gold purchasing behavior of
customer in Nakhon Sri Thammarat grouping by the demographic characteristic type. The quantitative
analysis was collected by multi-stage sampling on questionnaired- based data from 400 customers in Muang
district, Nakhon Si Thammarat province. The research statistic tools that were used to analysis the data were
frequencies, percentage, mean, and standard deviation. The assumptions were tested by Chi-squareThe
result found that most of the respondents were female,single age21 - 30 years old, civil servant / state
enterprise employee And have an average monthly income 10,001-20,000 baht. The way to buy products
online is mostly Facebook. Types of products purchased by respondents mostly clothing / apparel Frequency
of buying products through online media Most of the time is 1 time per month. The cost of each purchase is
500 - 1,000 baht. The hypothesis testing found that personal factors have a relationship with the marketing
mix in purchasing products through online media. It is found that the most important aspect of the marketing
mix in distribution channels is access to products anywhere, everytime.

Keywords: online media, personal factors, marketing mix
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