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Personal factors related to the marketing mix of traditional

in Huasai District Nakhon Sri Thammarat
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ABSTRACT

This research aims to study the personal factors that are related to the marketing mix of traditional
retail consumer business. Hua Sai District Nakhon Si Thammarat 1) to study the demographic characteristics
of consumers in the traditional retail Hua Sai district. Nakhon Si Thammarat 2) to study the marketing mix of
traditional retail consumer business in Hua Sai district. Nakhon Si Thammarat 3) to determine the relationship
between demographic and marketing mix of traditional retail consumer business in Hua Sai district. Nakhon
Sri Thammarat The quantitative research Data were collected by questionnaire from populated areas in the
province to purchase through the online medium 400 from the multi-stage sampling. The statistics used for
data analysis were frequency, percentage, mean and standard deviation. The hypothesis tested by chi-
square.

Results from the study showed. Most individuals are female, 21-30 years of age, single, a career
civil servants / state enterprise employees. The average monthly income of less than 9,000 baht behavior on
purchases from traditional retailers, most 1-2 times a week. The cost of buying goods from traditional retailing
for less than 100 baht per product, choose the type of goods most. The most logical choice is to buy near
their home or workplace, ease of travel. The hypothesis testing found Party factor is related to the marketing
mix affects the shop from the retail side, traditional

Keywords: traditional retailers, personal factors, the marketing mix.
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