NARAALNYINVNITLASYNAMNNI DNV DIFIAN LSS nanD0IlIz818%
INIAWBAIAIDITNIY

Attitude and Preparation of Cashless Society of Nakhon Si Thammarat People

feinen 535NN
ﬁfﬂﬁnm%é’ﬂ;ﬂmu’%msgsﬁﬁmmﬂ'wﬁm AVLITANITIND WAINDIRDTINAIUAY
FTINBUINTLAUNTALIA WINIAUATAIDITUINT 8. NTZWINY . UATAITITUIIT 80000
In36WH 061-419-4208 INTR1T 075-466-148 e-mail: 6022100073@rumail.ru.ac.th

uUnAAga

MIIIUATIH mmqﬂizmﬁl,ﬁia 1) ﬁﬂ‘mwq@mmmmﬁ'ﬂ3Jmww%amaaé’mﬂ%’@uamaa;ﬂ‘ﬁu’%mi
2) ﬁﬂmﬁ’ﬂuﬂ@Lﬁmﬁ’un’m@ﬁwmmw%ﬂwaaé’mﬂ%@uamaa;d”l,%u'%mi uaz 3) AnvdSoufisunauad
Lﬁmﬁumim‘%wmmwﬁ"amau&uﬂuvﬁﬁuamaa@%ﬁmi dunnaudayasiuyens iunsdaogalTunm
IﬂﬁuuuaaumwLﬂum%auﬁalummﬁmamw%gamﬂﬂs:ﬂnwuﬁiﬁaﬁ%ﬁamuqﬂmzﬁﬂsmnmmi’ﬂwu
SIS AUATASTITNIIT SIWI% 400 AU 1 1KIINMIRONGIBIILLLLANZRS aﬁﬁﬁlﬂumﬁmm:ﬁﬂ”aga ldun
Al fauar dnads uazdmdsauuneIgw mameseusuNdgudaian uazaddew laomiiemed
anuulsUsuazliifuaalead NAROUAIINUANGNTIYE mmma@ﬂwamﬁﬁ’ﬁ"ﬁé’aﬁ

NANNIITLNLIN Q@mmmuaaumwdm’tmy}ﬂumﬂmﬁa (Founz 54.50) 8y 30-39 T (Fouaz 42.50)
fanunnlaa (Fasaz 47.25) Insfnazaudigge (Fauaz 43.00) TorBwwinnwandrauidnienou
($owns 46.25) ua=dineldiadpdaLfian 20,000-29,999 1M (30882 28.50) FMILNOANIINMTAITBUANINT D
va359a TuaA VeI Ao LLLUFALNIN WU ﬁ‘szl,nﬂ%"aﬁﬁﬁaﬁL§anl’ﬁ’u’%milﬁuﬁL§nmaﬁn§mﬂﬁq@ Ao
FNAITNE UGG (Sauas 78.75) ﬂszm‘nmadﬁu@‘ﬁLLa:u?msﬁLﬁaﬂlﬁuuéaﬁﬁamnﬁq@ fo Fuenfiduaes
Auwpadlgisdriwaniszvan lwwvanldssnodon (fasss 79.75) mq}waém”tyﬁl%u%msﬁuﬁLﬁﬂmaﬁﬂéf
fo uamnuazaanlumsldsne (Jooar 3550) Frananfildaeasnadulszsn fo 1ia 07.00-12.59 w. (Fauas
35.25) uazazpzmi G aefaiadain fia 34 Talud (Fouas 36.50) Lm:‘wud'];‘T@ammuaaumuﬁﬁﬂuﬂaLﬁmﬁ'u
maassuaNunianvassian liiusalasrwegluszauuin @ady = 4.152) lageuanudreglumsldd
@hm&iﬁgﬁqﬂ (mmﬁﬁ = 4.344) 7998931A8 FuanuTeie (mmﬁs = 4.315) audlgine (mwﬁ's =4.117)
dlszlomilewey (Fads = 4.053) LasAIUANUEIAAREY (FNLBRY = 3.929) MUFIAU

HANINARDUANNATIUNLTN gﬂfﬁmsﬁﬁmq@mﬁu fviauadiionumaesauaNUN o TasFInY
i3usasudszlonildaon duanuitelunsld uazdrudlddng danu adgnddodagnieadian
320U 0.05 ;&"L%U%msﬁﬁi:@”ﬂﬂﬁﬁﬂmapqmmﬂ”u friauadiioanumatessnanunsonsasssnylsiiuan
dndszlomildaes dmauielunsld fuanusaandss suanuidaie wasauanltsny droiu
atfiinadnyiafiafiazedy 0.01 Q’L“ﬁﬂ%msﬁﬁm%wmdﬁu irauadiioiunaesouanuniauvasdiau
WSusaduanuislunisld duenuseaadss wazduanuinidefia dafu adfidoddynissdan
92@U 0.05 LLa:;ﬂfﬁJ%nﬁﬁﬁﬁﬂvlﬁmﬁwimﬁamhaﬁ'u frauadiisanumaasonananionvassonal$iduan

o . a

Mutszlomiltres duanusaansay wazeumltane denu adnelivefaynesianszay 0.05

o a

Aaamn: nawad, saaul3Suaa, ISudiannsaling, suninlnu



ABSTRACT

The purposes of this research were to 1) study on behaviors toward preparation of readiness to a
cashless society of consumers, 2) study on preparation attitudes toward readiness to a cashless society of
consumers, and 3) comparative study of preparation attitudes toward readiness to a cashless society of
consumers, grouping by personal factor. The study used the quantitative research. The data collecting has
been done by means of purposive sampling of 400 questionnaires to which have been consumers that used
digital media by smartphone in Nakhon Si Thammarat province. The data were analyzed using by frequency,
percentage, mean, and standard deviation. The assumptions were tested by t-test, F-test according with
analysis of variance (ANOVA) and least significant difference (LSD).

The results found that most respondents were female (54.50%), aged between 30-39 years old
(42.50%), single (47.25%), graduated in bachelor degree (43.00%), working in private enterprise (46.25%),
and an average monthly income of between 20,000-29,999 baht (28.50%). The study on behaviors toward
preparation of readiness to a cashless society of the respondents found that the most popular way of using
e-Money was internet banking (78.75%), the most of products and services that respondents selected for use
on digital media was food products daily use/water bill/electricity bill/monthly expense (79.75%), the reason
for use e-Money showed that its convenience allows it to be used to pay (35.50%), mostly use the digital
media at 07.00-12.59 daily (35.25%), and time spent was 3-4 hours per day (36.50%). Moreover, preparation
attitudes toward readiness to a cashless society of the respondents was in the high level (mean = 4.152). They
were ranked as following; ease of use (mean = 4.344), trust (mean = 4.315), cost (mean = 4.117), usefulness
(mean = 4.053), and compatibility (mean = 3.929), respectively.

The hypothesis results found that the consumers with different age were found to have preparation
attitudes toward readiness to a cashless society different with a significance level of 0.05 include: usefulness,
ease of use, and cost. Furthermore, the consumers with different education level were found to have
preparation attitudes toward readiness to a cashless society different with a significance level of 0.01 include:
usefulness, ease of use, compatibility, trust, and cost. In like manner, the consumers with different occupation
were found to have preparation attitudes toward readiness to a cashless society different with a significance
level of 0.05 include: ease of use, compatibility, and trust. Additionally, the consumers with different average
monthly income were found to have preparation attitudes toward readiness to a cashless society different

with a significance level of 0.05 include: usefulness, compatibility, and cost.

Keywords: attitudes, cashless society, e-money, smartphone
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Wenumaasouanunsavvedsanliiiusaduds lomildaon dnoiu edadvpddyriadafiszay 0.01
LLﬂ:QI‘ﬁ'U%ﬂ'li‘ﬁlﬁi’]&Ivl,ﬁmglil@imaau@hdﬁﬂ fvauadfisrnumaasouanunianvesssanlSuaalassoy
fruanusaandad uazeuanliny danu adedindiaynsianszey 0.05 laawudn Q’lﬁu’%miﬁﬁiww
LaAgdRaLEandInd1 10,000 1N SrruadAsInUMsessuanunTavpasaiaylGuaalassin dudselamid
&y MUANNREAAREI LATAIUAT b TIe @‘iwmfﬂ;‘J]“'L"ﬁu'%miﬁﬁimvlﬁmﬁmimﬁau@%u@i 30,000 Uiyl

adIlnpdAMIRDANIZAY 0.01
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Hruadinpnumassnenunianvessiay33uan fady  S.D. SE

1. eudszlomildaas 4.053 0.820 N
1.1 M3kEIudiannsafing (e-Money) vl ssnsSuTasin 4100 0.792 47N

(1w sansnlgansnlingudanunIassuE sz S wlerud
Taglidasmbunszthaanad uew)
1.2 M3lFEudiEnnIeding TroRudszansmnlunssnode 4.040 0.831 47N
(3% [udidnnsafindazyin i lidasdietasiasdasiuinein)
1.3 MslT3udiannsafing ﬁﬂsz‘[wﬁmﬂﬂdwmﬂ"ﬁﬁugﬂLLuuﬁlu 4.005 0.926 N
1.4 MU MYt s=Fudmsninlnu asvilimansasamsmasuldadn 4065 0.798 N

2. duwanudelunsld 4344 0.610 N
2.1 3udiannsafindldanuwing (gu snusaliinedudiuanninliuld) 4553 0.508 mﬂﬁ'q@
2.2 fanuiifisassumsldawdudiannsafindundu 4520 0.534 mﬂﬁ‘qﬂ

(T WaFsInEuAIWIoPuazaInga (udu)
2.3 mimiasltnuiudidnnsafindlaigeen 4185 0.773 N
(LT mydaaallsunsy mMIasnzidoutiasiasaatnanninlnu)
2.4 MmIkIudiannsafing mﬂﬂﬁnﬂﬁnﬂnm 4248 0.684 Al
2.5 MIkIndiannsafing 'ea:ﬁﬂﬁﬂﬁﬁﬂgiﬂﬁum'ﬁudwmifu 4215 0.748 N

3. MUWANUFIAARD 3.929 0.811 ULy
3.1 Judannsafing ﬁmmmm:auﬂ”ugﬂLmum‘ﬂﬁ’i@mi:ﬁ’iﬁ'u 3.888 0.841 N
3.2 mIkiiIudiannsafing mm:auﬁ'uamwé’muluﬂ}qﬁu 4.050 0.845 N
3.3 Gudlannsading wanzdmsunsltiedevaseanlag 3.945 0.888 N
3.4 (udiannsaiing wanzaumsisanslunsdune 3.835 0.781 FUalg

4. dwmanuindefio 4315 0.593 N
4.1 gl¥uinadudidnnsafind feanudasas 4188 0.767 N
4.2 gl¥uinadudidnnsafind ﬁmim%mzuuﬁﬁmmﬂaaﬂﬁ‘ﬂga 4513  0.520 mﬂﬁqﬂ
4.3 gluinadudidnniefing liienuSougdlduing 4.028 0.730 el
4.4 JWImIiudidnnieiing flanuiuiarey (13u MIsuAaTey 4532 0543 mﬂﬁ'q@

dnFomolunsdiiamgAanaaanszuunsliuinns iudu)

5. enudlTane 4117 0.793 N
5.1 mafldrruiisatemvieliiFvdnlsiulumaig ek wiudidnnsefind 4520 0.579 mﬂﬁ'q@
52 arsdensrudoutoaniolifsdldanslumiaadoadhiomsls  3.955 0.922 Al

[udiannsaing
5.3 glimuFsduiamialiFonedmivdmruisunaltiudidnmefind  4.060  0.842 N
5.4 mM3lgiiudiannsefindmsezdassudlonteoniwseliiioanlddne 3.933  0.959 el
WafsurumslfiGuuuuan
T 4152 0.710 N
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ayUnamInagauaudgIu MaaTATuisuyiauadiisanumnasuunnunsavsessiay [SiTugaves

gﬂﬁ_/?mi ﬁimunmw”aymhuyﬂm

HanafigInumsassuanunsonsassina 1 isuan U
ToUaEINLANN dudszlond  duenwde  duanu AU i
SGan Tumsle ROAANDI Wiatie flane
LNE: t -1.757 -1.485 -1.537 -1.37 -1.366 -1.547
(p-value)  (0.080) (0.138) (0.125) (0.171) (0.173) (0.123)
ang: F 2.514* 2.834* 1.857 2.196 3.451** 2.511*
(p-value)  (0.041) (0.024) (0.117) (0.069) (0.009) (0.041)
FONUNINRUIR:  F 0.850 0.140 0.578 0.123 1.112 0.462
(p-value)  (0.428) (0.870) (0.562) (0.884) (0.330) (0.630)
i:@i"umsﬁnmgaq@f 6.753** 5.562** 6.419** 5.471** 7.280** 6.649**
(p-value)  (0.001) (0.004) (0.002) (0.005) (0.001) (0.001)
D1IN: F 2.276 3.369* 2.741* 3.562* 2.482 2.788*
(p-value)  (0.079) (0.019) (0.043) (0.014) (0.061) (0.040)
ﬂﬂ"[@‘ﬁaﬁﬂ@imﬁau: F 3.974** 2.297 2.877* 2.157 3.229* 3.027*
(p-value)  (0.008) (0.077) (0.036) (0.093) (0.022) (0.029)
* wanpfiy danwadaiibiaynIaiafiszey 0.05
x> wanpfly daruatnafivediAymMIsianszdy 0.01

aytluazInsalua

1. wamyiapwuh glauimidrauadiisainumueiouananiausasdeyl5iiusaduanude
lumﬂiguﬁq@ 99898708 @uANNUILTate aua Iy audselumdlTaey wazFIUANNREAAAD

AUEGY uaaslitAwIElTuSivauafinenumaessuanunianvadsiay S uaamuanudielunig

U
& o A [ =2

% { & a ' ' 4 ' R va a & a A o )
Ifgenganads udndadanunnaisnnuinigeie uazdlsialumslfidudidnnieiing Ssreaadasiuaiu
a A, v Aa v R ' a ryra A & A & ' ] @ Aa A v
duaSafimnglauimsiandsanylidaeadslunslaiiudiinnsefing fazdmadamdagulalufondg
faaul5i3uae nniiazdilstlszloniliaes seaadaInUNawIIBVad T (2559) lumsAnsndasen
fIKadaNIaNIUMIITUSMINTanne (PromptPay) 1a9dseanT find1i1 Yadumssanivinaluladuas
MITuianuans saadansaniumilduimawianmdvasdszmaulunsannaniuasuazUTuoma uaz
nnalan (2559) lumsAnmdymiuazusayslalunisldnuwiudidnnseiing (e-Money) ulnsdwrifiafialu
dszinalng  Ana1in audasansuazanlinnede ssnantenudenauadlunisldn e-Money un
> €A A
Insanvidaia
2. wammageuauNAzIwNLd  dlFuInandszdunisdnmgege uazendw denu dviauad
WNenUMIaTsNaNUWIanassiay EiSuaaduanuTaiadeny adelinadeyneaianizay 0.05
ROAARBINUNAINBATLUEY Humbani and Wiese (2018) lumsdnsinisiasouanansausassinu 133uaa
(Cashless Society) 2895USInaflFUIMIM Itz iUk UInsdwyidiatia (Adopt Mobile Payment Services) i
n&173 MITVFAUEDY (Perceived Risk) I8nSwadamslsuinisnistrszdudinulnidwyidadio (Adoption

o & a

of Mobile-Payment Services) 88198 d1ATYNIIFHANIZAY 0.01 Uaz Liébana-Cabanillas and other (2017)



Tunsanwauaslalunislessuunsdissudinlnsdnrifafia (Mobile Payment Systems) A1
miiljﬁdm’mﬂaaﬂﬁ'ﬂ (Perceived Security) ﬁﬁ‘n%‘wammiaLﬁ?omﬂ@iamﬁmfﬂalumﬂ"ﬁmu (Intention to
Use) atnifibdaniiafiafiszay 0.01 Sn1i9timannaedn Oney and other (2017) luns@nmndaseid
Swﬁwa@iamﬂ‘fmm:uumiﬁﬁuﬁmmu5L§ﬂﬂiﬂﬁﬂ§°ﬂaa;‘dl”u'ﬂnﬂ (Electronic Payment Systems Usage, EPS
Use) find1in M37u309ANAeaAY (Perceived Security) F9nFWan19a T TIuInAan s IFNUIZUUNT
‘ﬁ’]izl:‘imm‘.l_l5L§ﬂﬂiﬂﬁﬂ§‘uﬂd§ﬂﬂﬂﬂ (EPS Use) aﬂwaﬁﬁmﬁﬂﬁ'@maaﬁaﬁszﬁu 0.05

3. NANIINAROUANNAFIUWLIN Q’L%ﬂ’%miﬁﬁmq FZAUMIANINFIFA waereldafodaiion
d19n Iranediigrnumsasouanuniousasdianfidusaulszloriltaos uazdualddneg drenn
atnafundAyneaianszey 005 Fudwllarungufionnwsesmsseniuuaznislsinalulad (The
Unified Theory of Acceptance and Use of Technology Model, UTAUT) ﬁﬁauuﬁgm’jwm’mLL@m@m"naoLL@iaz
UAAR faNanTENUIINMsEI e nuaslaiing dnssuuazmsldinalulad (THIWIA, 2559) UATROAARDINL
HRWITVBY BITUW UAZABATLNA (2561) Tumsfinswgdnssumsltaelna LLazﬁﬂuﬂﬁﬁﬁ@iamwﬁwzjé’mu
$3usavastszmoun find1ain ﬂi:m’ﬁuﬁﬁmq sraumsfnen waeneldiadadaiion dnenu Srruadde
madhgdan liTusauansdrin atafivuiAymMIaianszay 0.05

4. WANINAFBURNNAFIUWUIN Q’L"ﬁu%miﬁﬁm%wﬂ”’liwmilwﬁfﬂmu%‘g’iamﬁﬁ] Inaund
Apanumaesonenunianasssan $Susaduanuirelunsld dunnusenndos wazsuanuinidetie
@‘i’mdwQ’l"ﬁu%mﬁﬁﬁm%wmwmm/ﬁqsﬁfﬂmuéﬁ/ﬁwm wazinSowainAnm adnsfibiAynesianszau
0.05 fﬁdwamﬁﬁ'm”\mdnﬁmmaum@mJwaua:aamﬁaaﬁuamwmwLﬂm%d n&aNAe pj’l‘*ﬁu%miﬁﬂs:ﬂau
pINIEIUAY A fanusnduiaesdasldszuumstisnduuuudianniaing (e-Payments) twataalums
E'hmstmazmﬂﬁm%'umi@‘hLﬁuqsﬁﬁ]lﬁﬁnﬁu@iam‘s@ui@maaé’mu‘lﬁ"ﬁua@ snnadunsidagasmslu
mysuszdnfuduazuInngndvguing stwxsl,uﬂ%]a;u”u?}aaau‘laﬂ@‘fﬂ%’uLﬂﬁﬂuwnaﬂisumaaﬂsmwu
TlaszuumItrszSuuuudiannsafing (e-Payments) Wadeduduazusms lapawizdudfiiuasivaas
T5UszsTwaingszden Inwan s sedon Sanganssuasnanivzdinalwaanisldiduan wwdamy
;ﬁﬁ’u’%miﬁﬁm%wﬁfﬂ Sowsindne lapfeldinduarinidmsldimaluladssswnaianisdnsduat
mﬂﬁq@ Snwzoﬂ‘aLﬂum%wﬁﬁiamaﬂﬁﬁﬂmLLazL’%smj:l,ﬁ'mﬁ'u’?%mﬂ%&’mui’@mﬁﬂ%aJ' g Addszlomidans
ﬂﬂi:@‘fu%%Lm:mﬂmﬂuagﬂﬁﬁifu a1t 38F3alunsinseane dlulssSowaminman Ssdududasldszuy
M3t uUULBIENNTaAnd (e-Payments) etz nasou uazenldinoifisafiasiumsfinm Gesanados
AUNSNWITEVDITIAN (2559) IS ﬂ%ﬁ'ﬂquﬂﬂaﬁmm%w fINaRaNIaNTUNTITUSMINTaNINE

VB3 ﬂix“ﬁﬂ“ﬁ‘lﬂuﬂ‘aﬂ INWNABATULARS LTI N A

~a a
naanysulszn@
A v & o = Yo A \ a ed 2 4 a € a
Nuldpaiuh duTasuysatlddisfnnenutismisseanasdiuinm a1ansd aviiaun wiife
Ald1UIne wuzih asaaauaTasey uilsdaunwiasds 9 vldldTuanuifgndasaanginmuaily
midnsuazmMInuias Salaiveveunszqouduatnigean o lamadt uazsarauWIzg ™ UszTTUIIWIA
uAIRIETINNT Anyanlianuawanzilunneuuuusauniy awhlimduiiunyisodeaunadiiadand
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