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Marketing mix factors influencing customer purchasing decision for gold in Cha-uat
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ABSTRACT

The purposes of this research were to 1) study marketing mix factors influencing customer purchasing
decision for gold in Cha-Uat district,Nakhon Sri Thammarat, and 2) study the relation of gold purchasing
behavior of customer in Cha-Uat district,Nakhon Sri Thammarat grouping by the demographic characteristic
type. The quantitative analysis was collected by multi-stage sampling on questionnaired- based data from 400
customers in Cha-Uat district, Nakhon Si Thammarat province. The research statistic tools that were used to
analysis the data were frequencies, percentage, mean, and standard deviation. The assumptions were tested
by Chi-square ((2), t-test, F-test according with analysis of variance and least significant difference (LSD).

The result found that most of the respondents were single female, age 21 - 30 years old and mostly
income 10,001 - 20,000 Bath Most of the respondents buy porcelain at the gold store, they buy because of
accessory, family also the influent person to buy gold, they buy gold by cash about 10,001 - 20,000 Bath per
time and most of them choose gold store. Most of buying behavior depends on product price people physical
and process are the most, for place and promotion are more.

study marketing mix factors influencing customer purchasing decision for gold in Cha-Uat district
,Nakhon Sri Thammarat by characteristic found that sex are relative to purchasing motivation, status are relative
to cause of purchasing, age are relative to channel of purchase gold, occupations are relative to amount of
money that use to buy gold, income are relative to channel of paying to purchasing gold.

Keywords: gold, gold store, customer motivation, Marketing Mix Factors.
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NIDUUWIAR (Conceptual Framework)
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T D

szianzainasange LG 3 ananagaL
w18 W9 Chi - Square
NaIAL 39 31 70 Value = 6.063?
NoIAFLUNIITH 131 199 330 Df =1
Asymp. Sig = 0.014
PRV 170 230
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Foodwadaslszeu 62 64 126
Foitaslulamadivee 39 22 61
au 9 0 0 0
PIPEY 216 183 1 400
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alagalun  wnisa  Fasrn gnde gsie wBas 3190 au Chi - Square
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LNE

A IBHENNIINIIANIA W9 %58l F Sig(2-
X S.D. X s.D. talled)

ABNAAN TUH 4.50 0.559 453 0.507 4.729 0.574
MUINA 4.36 0.612 4.34 0.803 0.534 0.797
AUTAINIINIIAI RN L 3.80 0.766 4.04 0.775 1.819 0.02
MUFILRINNIANNA 4.00 0.647 4.11 0.729 2.483 0.092
FUYARINT 4.43 0.470 4.38 0.611 9.780 0.335
AWANEHENILNTN 4.09 0.613 4.21 0.564 1.812 0.051
MUNIZLIBNNT 453 0.532 453 0.515 3.431 0.999

A13197 14 LRAIHANITHUIIULALUANNLANGIIVITLAULITUFIUNFNNIINITARIANANARBN1TIRENTD

NBIA1TT IILWBNANUFD TN TNTNTH
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A IBHENN unasaNaulslan sS df mS F P
N1IAAIA
EHINNGN 1.69 2 847 2.965 .053
PUNRAN TUH mulunga 11347 397 286
Ik 115.16 399
ITRINNGY 71 2 .356 727 484
U mulungy 19426 397 489
374 194.98 399
ITRINNGY 67 2 .336 554 575
MUTBINIINIIIAIN Y mn ﬂlumju 240.68 397 606
374 241.35 399
ITRINNGY 2.02 2 1.012  2.169 116
AURILFINNITAA mn ﬂlumju 185.20 397 466
U 187.22 399
ITRINNGY 12 2 .058 202 817
FUYARINT ol sfl,u,mju 113.88 397 .287
PIekV 113.99 399
ITRINNGY 23 2 115 .324 723
AWANHUSNENTN ol sfl,u,mju 141.03 397 .355
U 141.26 399
TINNGY 67 2 .335 1.220 .296
AWNIZTLIUNT b2 zﬂuﬂaq'w 109.03 397 275
3 109.70 399 .847

AN 15 LRAINANITHYIHUASUANNLANAIIVDITLAUT U FIUNFNNIINITARNANUNARBNITLRBNTD

NBIAIEN '«J"WLLuﬂmumq
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A IBHENN unasaNaulslan sS df mS F P
N1IAAIA
EHINNGN 4.697 4 1174 4199 .002
PUNRAN TUH mulunga 110.463 395 280
Ik 115.160 399
ITRINNGY 23.392 4 5848 13.463 .000
U mulungy 171.585 395 434
374 194.977 399
ITRINNGY 18.744 4 4686  8.315 .000
MUTBINIINIIIAIN Y mﬂumju 222.606 395 .564
374 241.349 399
ITRINNGY 14.990 4 3.748  8.595 .000
AURILFINNITAA mﬂumju 172.232 395 436
PRV 187.223 399
ITRINNGY 13.266 4 3.316  13.005 .000
FUYARINT msﬂ,umju 100.727 395 255
PIekV 113.992 399
ITRINNGY 8.292 4 2.073  6.158 .000
AWANHUSNENTN msﬂ,umju 132.969 395 .337
PRV 141.260 399
TINNGY 11.020 4 2.755  11.029 .000
MUNTZLIBNT mulunga 98677 395 250
3 109.697 399

AN 16 LRAINANITHYIHUNSUANVLANAIIVDITLAUTIFUFIUNFNNIINITARANUNARBNITLRENTS

78I ILWNANBITW
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A IBHENN unasaNaulslan sS df mS F P
N1IAAIA
EHINNGN 7.544 6 1257  4.592 .000
PUNRAN TUH mulunga 107.616 393 274
Ik 115.160 399
ITRINNGY 11.102 6 1.850 3.955 .001
MU mulungy 183.875 393 468
374 194.977 399
ITRINNGY 14.205 6 2.368  4.096 .001
MUTBINIINIIIAIN Y mﬂumju 227.144 393 578
374 241.349 399
ITRINNGY 8.862 6 1.477  3.254 .004
AURILFINNITAA mﬂumju 178.361 393 454
PRV 187.223 399
ITRINNGY 12.748 6 2125  8.248 .000
FUYARINT ol sfl,umju 101.244 393 258
PIekV 113.992 399
ITRINNGY 13.029 6 2172  6.655 .000
AWANHUSNENTN msﬂ,umju 128.231 393 .326
PRV 141.260 399
TINNGY 10.625 6 1771 7.024 .000
MUNTZLIBNT mulunga 99.073 393 252
3 109.697 399

AN 17 LRAINANITHYIH U UANULANAIIVDITLAUT U FIUNFNNIINITARNANUNARBNITLRBNTD

NaIAF1 Fwwnenuyldafadatfan
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A IBHENN unasaNaulslan sS df mS F P
N1IAAIA
EHINNGN 7.219 5 1.444 5270 .000
PUNRAN TUH mulunga 107.941 394 274
Ik 115.160 399
ITRINNGY 10.929 5 2186  4.679 .000
U mulungy 184.048 394 467
374 194.977 399
ITRINNGY 10.713 5 2143  3.660 .003
MUTBINIINIIIAIN Y mn ﬂlumju 230.637 394 585
374 241.349 399
ITRINNGY 10.701 5 2.140  4.777 .000
AURILFINNITAA mn ﬂlumju 176.521 394 448
PRV 187.223 399
ITRINNGY 8.971 5 1794  6.732 .000
FUYARINT ol stumju 105.021 394 267
PIekV 113.992 399
ITRINNGY 20.231 5 4.046  13.172 .000
AWANHUSNENTN ol stumju 121.029 394 .307
PRV 141.260 399
‘JZMﬁNﬂ@;&J 9.720 5 1.944 7.661 .000
AWNIZTLIUNT b2 zﬂuﬂaq'w 99.978 394 254
3 109.697 399

uIswInnIN
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