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Customer satisfaction towards marketing mix of Rice Noodle Flour, Tiger Brand of

Khanomjeen South Company Limited
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ABSTRACT

This study aims to 1) investigate the impact of marketing mix on customer satisfaction towards rice
noodle flour, Tiger Brand of Khanomjeen South Company Limited, and 2) compare the customer satisfaction
towards the rice noodle flour. This quantitative research used a questionnaire to collect data from
124 respondents including customers and entrepreneurs. The data were statistically analysed by using
frequency, percentage, mean, standard deviation, t-value, and One-way ANOVA.

The results were found that most respondents were married females, aged between 41-50 years old
with secondary education. The frequency of purchasing the rice noodle flour was twice a week. Most of the
business features are small businesses. The level of customer satisfaction towards the marketing mix in

purchasing the rice noodle flour of the company was high. With regard to each component of the marketing



mix, the level of satisfactions was high towards product, price, place or distribution channel, promotion,
personnel, the creation and presentation of physical characteristics, and the process.

Regarding the hypothesis test, there was no difference of age, education level, marital status,
frequency of purchase, and business feature effecting the overall satisfaction towards the rice noodle flour
purchase at the significant level of .05. It proves the hypothesis. With regard to each aspect the marketing
mix, there was no significantly difference of product, price, place, promotion, personnel, the creation and
presentation of physical characteristics, and the process. However, as a result of the paired t-test, the

different ages gave different effects to the level of satisfaction at the .05 significant level.

Keywords : customer satisfaction, marketing mix, rice noodle flour, Tiger Brand, Khanomjeen South Company
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