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ABSTRACT

The study of Factors influencing the use of financial applications of the Government Savings Bank,
purpose of this study is 1.) To study problems of customers who do not use financial application (Mymo by
GSB) and 2.) To be a guideline for improving the service through the financial application of the Government
Savings Bank. This study is qualitative research and group of samples is customers of Government Savings
Bank those in Baby Boomer Generation, by using In-Depth Interview with the target group in order to acquire
information. The interview will be a semi-formal way which would be convenient for target group to make
comment and give some information. However, a learner conducted all interviews by self. The result found that
most of the sample group did not choose services of financial applications of the Government Savings Bank.
Due to a lack of confident to do financial transaction via Application by themselves and concern about security.

So, they prefer to go to the available bank as previously and still think is good way to do. They can get advice



from bank officers and will get accurate, clear and completed financial transaction. Furthermore, this study
found that variety careers of people in Baby Boomer Generation have an effect on confidential to choose
services of financial applications of the Government Savings Bank (Mymo by GSB). Group of customers who
has self-employed such as merchants, farmers, gardeners would not trust in financial applications security and
choose to use a traditional financial transaction. When compared to a group of customers who work as
government officials, state enterprise officials and also company employees who dare to apply for services.
Which results from an unequal level of customers education to make different acceptance and access in
technology.

Keywords : Financial Applications of the Government Savings Bank , Mymo by GSB
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