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Marketing mix factors affect the decision to use the mobile banking application of
Thanachart Bank Public Company Limited of the population in Nakhon Si Thammarat

province.
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ABSTRACT

This research aims to study were the demographic characteristics and the marketing
mix factors (7P’s) that affect to the decision to use the mobile banking application of
Thanachart Bank Public Company Limited. Sampling group by using the finished table of Taro
Yamane (1967) at the significance level of 0.05, 5 percent error which will receive a total of 389
samples. Use questionnaires as a tool to collect data. Statistics used include mean, standard
deviation and statistical analysis.

The research found that

1. Demographic factors found that most of the respondents were female, aged between
36-45 year, a bachelor's degree in a career employees or employees of private companies and
the monthly incomes of between 20,001-30,000 baht

2. The marketing mix factors that affect to the decision to use the mobile banking
application of Thanachart Bank Public Company Limited, Overall, at the highest level of
significance, with an average of 4.25

3. The results of the hypothesis,

3.1 Demographic characteristics include sex, age, education level, occupation and
monthly income which has a different effect on the decision to use the mobile banking
application of Thanachart Bank Public Company Limited the population in Nakhon Si
Thammarat Province, with statistical significance at the level of 0.001.

3.2 Marketing mix factors that include product, price, place, promotion, people,
process and physical evidence effect on the decision to use the mobile banking application of

Thanachart Bank Public Company Limited the population in Nakhon Si Thammarat Province.
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