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Topic: The factors influence the decision to purchase an processed old wood in
Mueang District, Nakhon Si Thammarat Province
Researcher name: Thanyaluck Duangkongtong

Year: 2018

Abstract

This research aims to study were the demographic characteristics and the relationship of
demographic factors and the decision to purchase an processed old wood in Mueang District,
Nakhon Si Thammarat Province. Sampling group by using the formula of 400 Taro Yamane. Use
questionnaires as a tool to collect data. Statistics used include mean, standard deviation and
statistical analysis.

The research found that

1. Demographic factors found that most of the respondents were male, aged between 41-
50 year, a bachelor's degree in a career in business and revenue per month, during 30,001-
40,000 baht

2. Purchase an processed old wood, the overall level is very important, with an average
of 3.95

3. The results of the hypothesis,

3.1 Different sex affect to purchase an processed old wood in Mueang District, Nakhon
Si Thammarat Province not significantly at the level of .05

3.2 Different age affect to purchase an processed old wood in Mueang District, Nakhon
Si Thammarat Province differing significantly at the level of .05

3.3 Education level affect to purchase an processed old wood in Mueang District,
Nakhon Si Thammarat Province not significantly at the level of .05

3.4 Different occupations affect to purchase an processed old wood in Mueang District,
Nakhon Si Thammarat Province differing significantly at the level of .05

3.5 Different monthly income affect to purchase an processed old wood in Mueang

District, Nakhon Si Thammarat Province differing significantly at the level of .05
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