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ABSTRACT

The purposes of this research were to 1) study the relationship of the nature of business and the
demographic characteristics type, and 2) compare the level of factors influencing business operations,
grouping by the demographic characteristics type. The quantitative analysis was collected by multi-stage
sampling on questionnaired-based data from 306 entrepreneurs of civil state blue flag shops in Nakhon Si
Thammarat province. The research statistic tools that were used to analysis the data were frequencies,
percentage, mean, and standard deviation. The assumptions were tested by Chi-square, t-test, F-test
according with analysis of variance (ANOVA) and least significant difference (LSD).

The results found that most respondents were female (51.31%), aged between 40-49 years old
(31.70%), married/living together (77.12%), graduated in bachelor degree (42.49%). The study on the nature
of business of the subjects found that earned between B500,001-B1,000,000 investments (43.46%), having
between 6-10 years old of business (32.35%), the entrepreneurs worked between 60-79 hours per week
(35.29 %), the shops having 1 -5 employees (66.99%), and forms of business organization is sole
proprietorship (58.83%). The level of importance on factors influencing business operations of civil state blue
flag shops was in the high level (X = 4.068). They were ranked as following; financing (X = 4.265),
management (X = 4.246), marketing (X = 4.044), and operations and technology (X = 3.719), respectively.

The hypothesis results found that entrepreneur’s age had the relation with the nature of business
include: business investment, business’s age, entrepreneur’s regular working hour, number of employees,
and forms of business organization, and were at .05 level of significance. Furthermore, entrepreneur’s
education level had the relation with the nature of business include: business investment, entrepreneur’'s
regular working hour, number of employees, and forms of business organization, and were at .05 level of
significance. Additionally, the entrepreneurs with different age were found to have the level of importance on
factors influencing business operations different include: management, and operations and technology, and
were at .01 level of significance. In the same manner, the entrepreneurs with different education level were
found to have the level of importance on factors influencing business operations different include:

management, and operations and technology, and were at .05 level of significance.

Keywords: factors influencing business operations, nature of business, civil state blue flag shops
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