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Factors Affecting Decision Making on Credit service of the Government Savings

Bank in Nakhon Si Thammarat Province.
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ABSTRACT

Factors affecting decision making on service of the Government Savings Bank in Nakhon Si
Thammarat Province. The objective of this study is to study the behavior of using the loan services of the
customers of the Government Savings Bank in Nakhon Si Thammarat Province. To study personal factors
that affect the decision to use the loan service of the Government Savings Bank in Nakhon Si Thammarat
Province. To study the marketing mix factors affecting the decision to use the loan service of the Government
Savings Bank in Nakhon Si Thammarat Province. This study is a quantitative study. The sample used in the
research refers to those who use the loan service of the Government Savings Bank. Who live in Nakhon Si
Thammarat Province, 400 people. The researcher used the survey research model to collect data via
questionnaires. From the target group that is the user of the Government Savings Bank loan service. The
results showed that the behavior of the users of the Government Savings Bank mostly Know credit
information from friends or acquaintances, recommend and have the purpose of applying for a loan for
general purpose spending. In addition, found that Different personal factors have different effects on the
decision to use credit services of the Government Savings Bank and marketing mix factors affecting the

decision to use the loan service of the Government Savings Bank in Nakhon Si Thammarat Province.
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